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BCI Farmer, Almas Parveen, 2018.
Vehari District, Punjab, Pakistan. Photo: BCI/Khaula Jamil

“I want to make a 
difference in my 
community, acting as a 
role model for female 
farmers and encouraging 
women into cotton 
farming. I give talks to 
girls in schools, letting 
them know that cotton 
farming could be a  
viable future for them.  
And, in 2017 I helped 
establish a new primary 
school in my village.”

Hear from Almas Parveen, and from other farmers and industry 
experts at the 2019 Global Cotton Sustainability Conference.

Early Bird Registration opens 01 December 2018: www.xing-events.com/2019CottonSustainability

Shanghai, China 
11 – 13 June 2019

Driving Change from Field to Fashion
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Editorial

“Our raison 
d’etre is – and 
always will 
be – reporting 
on the sweet 
spot where 
financial and 
sustainability 
issues converge

“
Brett Mathews

his month our cover story focuses 
on a new report following the 

experiences of a number of young 
garment workers in Bangladesh. As 
one has sadly come to expect, many 
are struggling to make ends meet, pay 
their bills and purchase basic day to 
day necessities, let alone finance an 
education for their children or fund any 
unexpected doctor’s fees.
Of course, it simply should not be like this 
given that these people are part of a multi-
billion-dollar global industry, the higher 
echelons of which count their annual 
salaries in the millions (or tens of millions 
in some cases). Whatever happened to the 
so-called trickle-down effect?

We will touch on that issue another 
time. For now, what piqued our interest 
was another part of this report which 
showed that many young people in the 
industry are burnt out after just a few 
years working 12-hour days, six days a 
week in often oppressively warm and 
uncomfortable working environments. 
One of the report’s interviewees told 
Apparel Insider that such workers often 
end up heading back to their rural 
villages after a few years, the garment 
industry effectively chewing them up 
and spitting them back out again – in 
double-quick time.

This seems wrong and unnecessary on 
just about every level. The country where 
this report was written, Bangladesh, 
already has issues around labour 
recruitment, particularly at management 
level. Its textile industry’s lack of skills 
in management and technical areas has, 
indeed, hampered it from a productivity 
standpoint, seeing labour being 
imported from India and Sri Lanka. 

So why not develop from within? 
Couldn’t these young women – they are 
mainly women and there are millions of 
them – be trained up and become the 
industry leaders of tomorrow?

Perhaps there are other issues at play. 
The website of Bangladesh’s most 
powerful industry body, the Bangladeshi 
Garment Manufacturers and Exporters 
Association, shows it has 27 directors. 

Not one of them is female.

Bangladesh’s garment industry is 
seriously missing a trick.

Conference fatigue

We were delighted to attend this year’s 
Textile Exchange annual sustainability 
event staged recently in Milan (see pp42-
43). More than 800 delegates were in 
attendance and, in terms of sustainable 
textile events, this has arguably become 
a leader in the field (although the Better 
Cotton Initiative, with its own annual 
event which is held in summer, also 
runs it very close). Both events offer a 
great blend of top-class speakers and 
hands-on seminars – and both look after 
delegates very well indeed.
Facing (yet another) delayed flight back 
from Milan to Manchester, however, it 
was tempting to wonder whether this 
particular events market is becoming 
a little crowded. Do we really need the 
plethora one-off events that seem to be 
springing up in this area, encouraging 
people to fly another few thousand miles 
– often just for one day? Is this good for 
the environment? Probably not.

A fresh voice for our industry

The last issue of Apparel Insider was our 
largest print run to date, and since it 
was published and distributed we have 
received many messages of support and 
kind words thanking us for providing 
a new perspective on the apparel and 
textile industries. Our raison d’etre 
is – and always will be – reporting 
on the sweet spot where financial 
and sustainability issues converge. 
Our take was that this – essentially 
the economics of sustainability – was 
poorly reported on and understood. We 
wanted to change that, and those who 
have contacted us have vindicated our 
approach. Thank you. 

Brett Mathews 
Editor 
Email: brett@apparelinsider.com

T



contents

Copyright © 2018 Apparel Insider
All rights reserved. This magazine 
or any portion thereof may not be 
reproduced or used in any manner 
whatsoever without the express 
written permission of the publisher 
except for the use of brief quotations.

Editor
Brett Mathews
brett@apparelinsider.com

Consulting editor
Mark Lane 
mark@apparelinsider.com

Features writer 
Victoria Gallagher 
victoria@apparelinsider.com

Advertising sales enquiries
Lorna Quarmby
lorna@apparelinsider.com

Website  
www.apparelinsider.com

Twitter  
@apparelinsider

Design
Dusan Arsenijevic
Email: duda_arsenijevic@yahoo.com
Skype: dudinka0601

18-19
Shining a light on factory audits
With several ongoing court cases relating to garment factory disasters 
following clean audits, is it time for audit results to be held up to public 
scrutiny? VICTORIA GALLAGHER thinks so.

14-15
Burnout: bad for business
New research from Bangladesh shows many garment factory workers are burnt 
out by their 30s due to the long hours and heavy workload. As well as being 
a serious social issue, this has profound economic ramifications for all Asian 
garment manufacturing hubs. By BRETT MATHEWS.

21
US fibre makers seek 
protection from 
dumping
As trading tensions between China and 
the US continue, two more US polyester 
producers have complained of subsidised 
Chinese – and Indian – polyester being 
dumped on the US market. This story is 
likely to run and run.

16-17
We love
In this issue we look at plans to introduce a globally binding human 
rights treaty which could potentially hold multi-nationals to account for 
environmental and social transgressions in their supply chains. 

6-11
Upfront
Comment, insight and analysis on current trends and issues in the global 
apparel and textile industries.

4  Apparelinsider  

Cover image and images on pages 
14-15 courtesy of Jonas Gratzer. 
Workers’ real names have been 
withheld for security reasons



www.apparelinsider.com  5

38
Levi’s ranks 
top in IPE Index
The IPE’s annual Green Supply Chain Corporate Information 
Transparency Index suggests brands are improving green 
procurement in Chinese textile supply chains, with Levi 
Strauss and C&A leading the way according to the latest data.

45-53
In brief
A round up of the latest news and research in the global textile 
and apparel industries.

36-37
Perfect 
storm
Rising production 
costs in South East 
Asia coupled with 
improvements in 
automation could 
inadvertently lead to 
a more sustainable 
apparel value chain.

26-27
The Big  
Interview 
Apparel Insider caught up with 
Sustainable Apparel Coalition CEO, 
Jason Kibbey, to find out about the 
progress of the Sustainable Apparel 
Coalition and its increasingly 
influential Higg Index.

33
The squeezed 
middle
Apparel retailers on both sides of 
the Atlantic are going bust at an 
alarming rate of knots. Yet lack of 
a clearly defined USP rather than 
a poor digital presence is killing 
mid-market department stores, 
argues MARK LANE.

29-31
Recycling technology comes of age
The past 18 months have seen clear signs that sophisticated 
technologies to recycle post-consumer textile waste are set for 
commercialisation. With so many different projects out there, 
we decided to take stock of the current state of play with a 
run-down of the most promising innovations on the market. 
By BRETT MATHEWS.

41
Sustainability gets serious
Taking place in September for the first time, the earlier date of the 
2018 Autumn Edition of Intertextile Shanghai Apparel Fabrics saw 
around 78,000 trade buyers from 110 countries, sourcing from 4,480 
exhibitors from 33 countries. MARK LANE found sustainability 
continues to rise up the agenda during his trip to China.

54
Deal-makers
The lowdown on the key recent financial results, 
mergers and acquisitions in the global apparel space.

42-43
Power in numbers
There was standing room only 
at Textile Exchange’s annual 
sustainability event in Milan, 
which offered further evidence 
that sustainability is a conversation 
all parts of the apparel industry 
now want to be a part of. 
By BRETT MATHEWS.

22-23
Welcome to textile 
dyeing 2.0
We are SpinDye is a Swedish 
technology business which has 
developed a simple yet hugely 
effective way to dramatically slash 
water and chemical use in textile 
dyeing. BRETT MATHEWS caught 
up with the team behind this 
potential industry game-changer.

A group of global institutional investors with combined assets of 
more than €725bn have called for fairer wages in textile supply 
chains. This could be the shove that brands and retailers need to take 
meaningful action on this issue, says MARK LANE.

Investor collaboration calls 
for living wages

34-35



Rock and 
a hard place
The EU might well be fully 
justified if it goes ahead and 
removes trade benefits for 
Cambodia and Myanmar. But 
such a path will likely have a 
devastating impact on jobs

“Many factories which already established between one 
and five years ago continue to expand production, but 
currently very few new factories are setting up”

6  Apparelinsider  

Viewpoint
A N A LY S I S  A N D  I N S I G H T

For several years now, there have been 
noises from the European Union that certain 
garment manufacturing countries could 
be set to lose preferential trading benefits 
which they currently receive under the Gen-
eral System of Preferences (GSP).
The reason is that beneficiary countries of such 
sweeteners are expected to put into practice 
key UN human rights and International Labour 
Organisation conventions in return.
It has been apparent for some time that 
social and labour issues in the likes of 
Myanmar, Cambodia and, to a lesser extent, 
Bangladesh, have brought into question 
these countries’ eligibility for such benefits. 
The EU has made note of such issues but 
done nothing about it – until now.
In early October, the EU issued a press note 
suggesting Cambodia is on the brink of los-
ing duty-free trading access to the Europe-
an Union. European Commissioner for Trade 
Cecilia Malmström said the EU has notified 
the country it is launching the process for 
the withdrawal of its GSP benefits. The 
Swedish Commissioner said. “Our recent EU 
mission to the country demonstrated seri-
ous and systemic violations of, for instance, 
freedom of expression, labour rights and 
freedom of association. This comes on top 

of longstanding issues as regards workers’ 
rights and land-grabbing.”
The EU is comfortably Cambodia’s largest 
market for garment exports.
The Commissioner also pointed the finger 
at Myanmar where, she said, “we have seen 
a deeply worrying and worsening situation 
for the Rohingya minority … the country’s 
leadership has repeatedly disregarded calls 
from the EU and the international communi-
ty to put a stop to this.”
The Commissioner said the European 
Commission and European External Action 
Service are to send an emergency, high-level 
EU mission to Myanmar to assess the situa-
tion on the ground. “This high-level mission 
is within the framework of a potential 
withdrawal of Myanmar from the Everything 
But Arms arrangement,” she said. “There is a 
clear possibility that a withdrawal could be 
the outcome.”
We spoke in our last issue about how 
brands could soon be running out of places 
to source, and this is just further evidence 
of how challenging the current sourcing 
environment is.
Is the EU correct to remove trading bene-
fits? There is no doubt the likes of Myanmar 
and Cambodia have been warned – repeat-
edly. Both countries knew what they were 
signing up to when accepting GSP benefits 
and both have had plenty of time to get 

their respective houses in order.
But spare a thought for those people who 
could be affected if either country loses 
duty-free access to the EU. Jobs will disap-
pear in both countries if the vital EU market 
is compromised. Indeed, our contact in 
Myanmar told us that orders are being put 
on ice as brands and suppliers take a wait 
and see approach. 
“EU buyers are anxious, factories are in a 
holding pattern in terms of new business 
expansion,” they told us. “I visited a factory 
yesterday that wants to scale-up from one 
factory to three, but they are waiting to 
see which direction this all goes over the 
coming months.”
“Many factories which already established 
between one and five years ago continue to 
expand production, but currently very few 
new factories are setting up.”
A similar situation can be found in Cambo-
dia. Moeun Tola, executive director of the 
country’s Centre for Alliance of Labour and 
Human Rights, said a huge number of work-
ers would be forced into unemployment 
by the removal of GSP. “If the government 
really care about the nation and our people, 
they should reconsider the demands/rec-
ommendations from EU,” he said.
The EU’s decisions here could have huge 
ramifications. We suspect it is damned 
either way.
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Necessity is mother of 
invention for Patagonia

CALIFORNIA – A new ‘Woollyester’ fleece 
has been launched by US outdoor brand 
Patagonia which blends micro-polyester with 
recycled wool from the Prato region of Italy.

The decision to use recycled wool stems 
from Patagonia’s move to halt the use of 
virgin wool in 2015 over concerns about 
animal welfare and land management.

Patagonia thus worked in the Prato region 
of Italy where the Calamai family have been 
recycling wool for nearly 150 years. The 
family collects unwanted sweaters, blankets 
and fabric scraps from around the world, 
then sends them to Prato, where they’re 
sorted, shredded and bundled into towering 
monochromatic bales.

Thanks in large part to their recycling 
process, the production of the Woolyester 
fleece uses 23 per cent less water than its 
synthetic counterparts and emits 37 per 

cent less carbon.

“It’s astonishing when you go to the facility 
and see these giant warehouses stacked 
with discarded clothes,” said Sarah Hayes, 
Patagonia’s senior material innovation and 
research manager. “A staggering number 
of the abandoned garments are in like-new 
condition. Most of them come from the US.”

The fleece also eliminates the need for dye 
as the colour experts at Calamai can pluck a 
variety of colours from the spectrum of fibre 
bales, then run them through a rigorous 
mechanical blending process to render an 
entirely new shade.

Patagonia’s work here has managed to stay 
under the radar. Other brands could learn a 
lesson about how creativity, ingenuity and a 
willingness to think outside the box can lead 
to a garment with excellent sustainability 
credentials.

DHAKA – A Bangladesh jeans manufacturer has welcomed 
two members of Bangladeshi’s 10,000-strong transgender 
community on board. In a taboo-breaking move, Denim 
Expert Ltd is working with sexual minorities campaigning 
organisation, the BANDHU Social Welfare Society, to offer work 
opportunities to people who are transgender.

Shima Akthar and Dilruba Akther, members of Bangladesh’s transgender 
community, are joining the business as a junior safety assistant and junior 
supervisor accordingly. In doing so, Denim Expert has become the first company in 
Bangladesh to take steps towards transgender inclusion.

Denim Expert’s founder and CEO, Mostafiz Uddin (pictured), said: “As an 
entrepreneur, not only am I passionate about all aspects of the denim industry, 
I also believe everyone should benefit from the world of work. Members of the 
transgender community must be given the opportunity to find gainful employment 
and in doing so, contribute to society and to the nation as a whole.”

Businesses owners everywhere could learn from such an enlightened and 
progressive approach.

Calls for better 
compensation 
for workers
DHAKA - Labour rights groups in 
Bangladesh are calling for better financial 
protection for workers in the wake of 
industrial accidents. The groups point out 
that since the Rana Plaza collapse in 2013, 
over 540 workers have been killed and 
injured in factory accidents in the country’s 
ready-made garment (RMG) sector. 

They are calling for a national employment 
injury insurance scheme, funded by 
employers to cover all workers. In 2015 the 
Government of Bangladesh started work 
on a scheme to provide such insurance, 
but three years on, the progress is limited, 
say the groups.

Bangladeshi labour rights activist Kalpona 
Akter said: “All these disasters we have 
seen, with difficult compensation process 
and only limited options for compensation 
in Bangladesh labour law, show how much 
we need a national employment injury 
insurance scheme.”

In June this year, at an international 
meeting where the Government of 
Bangladesh was present, major brands 
expressed support for an employment 
injury benefit scheme, indicating they 
felt it would also improve Bangladesh’s 
image as an investment market. The 
brands also suggested they would cover 
the costs required to do this in their 
purchasing practices.

While we would take this final point with a 
large pinch of salt, there is no doubt such a 
scheme is long overdue.

A true business leader



8  Apparelinsider  

Viewpoint
A N A LY S I S  A N D  I N S I G H T

Plastic pollution too big to ignore

Counterfeiting 
and fake news

Blurring the 
lines in the fur debate

concentrations; studies tracking the fate of 
microplastics in complex food webs; and 
refined indicators for microfibre impacts 
in apparel and home textile sustainability 
assessment tools.

Earlier this year, the Sustainable Apparel 
Coalition told us it wants to incorporate 
a weighting for microfibre pollution into 
its Higg Material Sustainability Index, “as 
quickly as possible.”

However, the US body told Apparel Insider 
the stumbling block is a lack of “credible, 
widely accepted methodology for 
microfibre impact.”

An interim measure as suggested above 
might be the best way forward. This issue 
surely can’t be ignored by any fibre scoring 
tools for much longer.

LONDON - New research has highlighted 
the potential for including microplastic 
pollution in environmental assessment 
tools for the apparel and textile industries. 
Researchers suggest it would be relatively 
simple to give a weighting for microfibre 
pollution from synthetic textiles including 
polyester in tools such as the Higg Materials 
Sustainability Index.

The paper argues that a simple metric of 
mass or number of microfibres released 
combined with data on their persistence in 
the environment, could provide a “useful 
interim mid-point indicator in sustainability 
assessment tools to support monitoring 
and mitigation strategies for microplastic 
pollution.”

The researchers also make several other 
policy recommendations including: 
standardised analytical methods for textile 
microfibres and nanofibres; ecotoxicological 
studies using environmentally realistic 

We are hearing a lot about 
counterfeiting right now. Some 
research suggests that, globally, 
counterfeiting is now a US$1.2-plus 
trillion industry. In the apparel sector, 
despite extensive enforcement efforts 
by many brands, particularly those 
in the luxury sector, the market is 
booming. The market for counterfeit 
clothing, textiles, footwear, handbags, 
cosmetics, and watches is said to be 
worth US$450bn. 

In the US, luxury brand Michael Kors 
has now accused property owners and 
their tenants of operating a counterfeit 
distribution hub in New York City. The 
American fashion brand has even filed 
a lawsuit for counterfeiting, trademark 
infringement, and trademark dilution, 
at the US District Court for the 
Southern District of New York.

PARIS – Can real fur ever be fair and ethical? 
We approached several fur suppliers at the 
recent Premiere Vision event in Paris in the 
wake of news that Burberry had been the 
latest brand to ditch fur from its collections. 

A couple of suppliers politely but firmly 
ushered us away from their stands once we 
mentioned we were journalists. However, 
we had an interesting chat with German fur 
business Hofstetter Pelz & Design GmbH & 
Co. Leonhard Hofstetter told us the business 
had previously been supplying rabbit fur 
to Burberry but argued that the fur was a 
by-product of the rabbit meat industry. He 
claimed businesses like his own were being 
unfairly maligned.

He also told us that much of the fur supplied 
by Hofstetter these days is domestically 
hunted fox and raccoon, neither of which 
have been bred in captivity. “Currently just 
three per cent of domestic German fox which 
are hunted and five per cent of raccoon are 
used for their fur. The rest are disposed of,” he 
told Apparel Insider.

He proudly showed me a fox rug, produced 
with the fur of several domestically hunted 
foxes, which – he claimed - would otherwise 
have been disposed of.

His argument is, essentially, that fur in these 
instances is a by-product and, as such, is no 
different to leather.

It’s a fair point.

In the complaint, Michael Kors said 
trademark owners have been plagued 
by this illegal activity for years. This 
is unfortunate but surely it is also 
somewhat inevitable when many luxury 
goods are priced out of the reach of all 
but a small stratum of society.

Counterfeiting is as old as the hills, and 
the issue will only get worse for as long 
as the global wealth gap continues to 
grow. But that’s a whole other issue.

Further Reading:  
https://bit.ly/2CM4rKA
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Fantasy 
figures

No silver lining for chemical finishes

STOCKHOLM – A sweater that costs 
as little as €8 can be produced in a 
sustainable way, claims Swedish fast 
fashion giant H&M. In a discussion 
around living wages, the business 
suggested that, “the sustainable 
option shouldn’t be more expensive, 
that would be extremely [counter] 
productive.”

The comments come at a time 
when the Bangladesh Garment and 
Manufacturers Export Association is 
calling for higher prices paid by brands 
to factories. BGMEA president, Siddiqur 
Rahman, claims 1,200 garment 
factories have been shut down over 
the last four years because of their lack 
of compliance, and that they are falling 
behind in the competitive landscape. 
He fears more will follow.

He said many factories have had 
to invest huge amounts in factory 
upgrades to meet the needs of the 
Bangladesh Accord and Alliance for 
Bangladesh Worker Safety - yet they 
have been unable to pass these costs 
down the supply chain.

It is little wonder when big brands 
are attempting to incorporate 
sustainability into an €8 sweater.

STOCKHOLM - We report on page 13 about new Swedish research 
which claims clothing treated with silver poses a toxic threat to 
sediment-dwelling creatures and organisms in lakes and seas. 
Ionic silver is known for its antibacterial qualities and is often 
used in sportswear as an odour control treatment. Yet silver is also 
classified as a biocide by the European Union.

Swedish researchers analysed 15 sportswear garments treated 
with silver and found the majority of the silver was washed 
away after just 10 washes. Not only is this spread of silver in the 
environment potentially damaging living organisms, they claim, 
but it could also be contributing to the rise in antimicrobial 
resistance (AMR) – all for a treatment that has limited benefits for a 
finite period of time.

We’ve been here before with regards what some claim is the ‘over-
engineering’ of clothing. Much outdoor clothing is treated with 
perfluorinated chemicals (PFCs) which provide water, oil and stain 
repellent properties; but which also leach into the environment 
and are bio-accumulative.

Many brands have shifted away from long-chain C8 PFCs, while 
others have also tried to eliminate the use of short chain, C6, PFCs.

Greenpeace argues that the use of any PFCs is unacceptable and 
has called for their complete elimination.

Given pressing environmental issues, it will become a huge 
challenge to justify chemical finishes of any nature on clothing 
moving forwards.

BRUSSELS – New research claims companies 
are breaking EU laws by marketing hundreds 
of potentially dangerous chemicals that are 
widely used in apparel and other products.

A three-year investigation into the chemical 
industry by national authorities found 
that a third of the 1,814 high production 
volume chemicals made or imported into 
Europe since 2010 break EU laws designed 
to protect the public and environment from 
harmful exposure.

The study was carried out by German 
Federal Institute for Risk Assessment (BfR) 
and German Environment Agency (UBA). 
Just 31 per cent were declared as legally 
compliant, with the rest needing more 
investigation.

In theory, companies are breaking Europe’s 
Registration, Evaluation, Authorisation and 
Restriction of Chemicals (REACH) regulations 
by failing to report to the European 
Chemicals Agency (ECHA) whether their 
substances are cancer causing, neurotoxic, 
mutagenic, bioaccumulative and/or harmful 
to developing children or human fertility.

European Environmental Bureau chemicals 
policy manager Tatiana Santos said: “This 

rare investigation by German regulators 
shows that we just don’t know whether or 
not everyday products are made from stuff 
that is bad for us. Not the people who make 
products, or the people who consume them.”

A statement from the Bureau added: 
“Guidance to industry will be produced, 
followed by dialogue and a workshop next 
year. The guidance will have no legal force.

“Companies register their substances with 
ECHA. The agency conducts a superficial 
check on registrations to see whether 
documentation is filed. Companies are then 
permitted to make or import chemicals. 
ECHA is required to then conduct follow-up 
checks on five per cent of dossiers. Just four 
of around 40,000 dossiers registered with 
ECHA since 2010 have been revoked.”

This was never how things were meant to be 
when REACH was set up. As we exclusively 
reported recently, there are already concerns 
that cumbersome and expensive REACH 
regulations have simply had the effect of 
seeing textile dyes and chemicals businesses 
relocate from Europe to Asia, where 
restrictions are less stringent.

Progress? We rather think not.

REACHing the wrong conclusion
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Me Too … 
disgruntled 
Arcadia staff 
come forward
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LONDON – Apparel brands are hammering 
suppliers on price harder than ever, according 
to new data from Better Buying. But which 
brands? We don’t know yet, and that in itself is 
a problem. 

For those not familiar with it, Better Buying 
allows apparel suppliers to anonymously rate 
the purchasing practices of the brands and 
retailers that buy their products and, in theory, 
tells retailers which practices can be improved.

We believe it’s an interesting and laudable idea, 
the latest survey of which tells us that for many 
suppliers, prices received for orders do not 
cover the cost of social, environmental, quality, 
and other compliance requirements. The report 
recommends that retailers and brands must, 
“stop focusing on reducing costs without 
considering the implications on suppliers.”

How will Better Buying encourage brands to do 
this? Our understanding was that brand scores 
would be publicly unveiled at some point, 
however, when we put that to Marsha Dickson, 
Better Buying co-founder, she told Apparel 
Insider: “We did envision releasing specific 

company scores public when we started, but 
have put that on the back burner for now. We 
need broad and deep participation of retailers 
and brands so they can start learning what to 
focus their improvements on. Releasing scores 
publicly tends to limit participation to a pretty 
short list of leadership companies.”

We do not doubt this, but we also strongly 
feel that transparency in some form is the only 
thing that will encourage brands to change 
their practices in this area. We already know 
that in the wake of Rana Plaza, brands squeezed 
suppliers harder than ever in Bangladesh, with 
unit prices paid to suppliers falling in both real 
and nominal terms. 

Dickson tells us there is a business case 
for improving purchasing practices. “We 
are pursuing more of a ‘carrot’ versus ‘stick’ 
approach,” she says.

A stick will surely be needed at some point. An 
initiative like this is crying out for transparency. 
Give retailers 18 months to improve their 
purchasing practices, then name and shame.

More stick, less carrot

LONDON – Arcadia brands such as 
Topshop and Miss Selfridge “face 
huge challenges” in the months 
ahead if the results of a new poll of 
shoppers are anything to go by. In 
the wake of allegations of sexual 
and racial harassment by British 
businessman, Sir Philip Green, a 
YouGov poll has shown the initial 
impact of the headlines on Green’s 
most popular store, Topshop. 
Topshop’s ‘Buzz Score’ – whether a 
person has heard something about 
a brand, and if so, if it was positive or 
negative – among the general public 
has declined from 0 to -7. Among 
women aged 18-34, the drop is more 
significant, from +14 to +3.

Stephan Shakespeare, founder 
and global CEO of YouGov, said: 
“Of course, while the public can 
notice negative headlines about a 
company figurehead, this does not 
automatically lead to a change in 
opinion about brand itself. In this 
case, in the space of a few days 
Topshop’s Impression score among 
the general public has fallen from +7 
to +2. Among women aged 18-34 its 
score has dropped from +25 to +20.”

While not as sizeable, these falls are 
still significant. It also needs to be 
factored in that this story could run 
for a considerable time yet.

In fact, as we went to press, the 
Guardian was publishing extracts 
from a series of interviews with 
former Arcadia employees. Among 
accusations are that Green grabbed 
the bottoms of senior female 
members of staff, threatened to 
throw an employee out of a window, 
and repeatedly swore at staff in 
meetings. 

It sounds like this story is too big, 
in terms of numbers impacted, 
to be swept under the carpet. In 
the #MeToo climate, Arcadia has a 
serious problem on its hands.

“We are pursuing more of a 
‘carrot’ versus ‘stick’ approach

“
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Silver-treated clothing: 
a toxic threat?
New research from Sweden raises concerns about antibacterial silver leaching from treated textiles. 
VICTORIA GALLAGHER reports
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TOCKHOLM - New Swedish 
research claims clothing 

treated with silver poses a toxic threat 
to sediment-dwelling creatures and 
organisms in lakes and seas. While 
known for its antibacterial qualities, 
silver is also classified as a biocide 
by the European Union. Swedish 
researchers analysed sportswear 
garments treated with silver and 
found that up to 90 per cent of the 
silver contained was washed away 
from the clothing after just ten 
machine washes.

The research also claims the spread 
of silver in the environment may 
be contributing to the rise in 
antimicrobial resistance (AMR).

The report from the Swedish Water 
and Wastewater Association (Svenskt 
Vatten) suggests that antibacterial 
silver leaching from treated textiles 
is now the, “largest known source of 
silver in effluent treatment plants.” 
Consequently, the researchers call for 
silver-treated sportswear, “to be taken 
off the shelves.”

Silver in ionic form is claimed 
to be hazardous to bacteria and 
aquatic organisms. It can cause 
particular harm to organisms living 
on the bottoms of lakes and oceans 
such as crustaceans. The Swedish 
Environmental Protection Agency 
has previously published a summary 
of the most common biocides found 
in nature - and silver topped the list.

There are currently several 

companies on the market for odour 
control in textiles, with most using 
solutions based on different kinds of 
antibacterial technology, and silver 
often playing a crucial role.

In Svenskt Vatten’s laboratory analysis, 
after 10 washes the amount of silver 
leached from silver-treated clothing 
ranged from 31–90 per cent, with the 
median amount being 71 per cent.

15 garments were tested, with all 
labelled in some way as “anti-odour” 
and 9 out of 15 containing silver, 
according to the laboratory analysis. 
8 out of those 9 were treated with 
Polygiene, a patented treatment 
using silver chloride supplied by the 
Swedish company Polygiene AB. 

The researchers claim several clothing 
brands approached were unable to 
state which active biocides were used 
to treat their anti-odour sportswear. 
Svenskt Vatten has now called for 
an industry phase-out all clothing 
and textile articles that have been 
treated with silver, adding that 
manufacturers must become better 
at labelling their clothing correctly. 
“The labelling [should] clearly state 
that the garment has been treated 
with a biocide,” says the report.

Svenskt Vatten also says it will report 
stores whose labelling is inadequate 
to the Swedish Chemicals Agency. 
These include Adidas, Addnature and 
Fitnessbutiken.se. 

“The silver is washed away in 
the wastewater and constitutes a 

serious threat to both the water 
cycle, the circular economy and 
the sediments-dwelling organisms 
in our lakes and seas,” said Anders 
Finnson, senior environmental 
expert at Svenskt Vatten.

Also commenting on the report was 
Edda Hahlbeck, environmental risk 
assessor at the Swedish Chemicals 
Agency. Asked about the risks of 
silver leaching into the environment, 
she told us: “We have access to 
studies carried out by our applicant 
companies within the framework 
of evaluation under the Biocidal 
Products Regulation. These studies 
show that sediment-dwelling 
organisms are more sensitive than 
previously thought.

“In the past we have not looked at the 
most relevant method of ingestion, 
which is via food. In other words, 
organisms that eat food or sediment 
contaminated with silver are the most 
sensitive. This is because silver readily 
binds to particulate matter in the 
water, which gradually sinks down 
to the lake or sea bottom sediments. 
There are measurements showing 
that silver is enriched in this way in 
the sediment so that it amounts to 
concentrations from several thousand 
to hundreds of thousands of times 
higher than in the water.”

Antimicrobials

S What does the law say?
Previously the treatment of textiles using certain biocides has 
been legal, but many of these biocides are under review in the 
EU. Key articles of concern are those aimed at consumers, 
especially children, and the aim is to reduce the use of 
antibacterial substances in society wherever it is deemed 
unnecessary. The increased use of biocides has also led to a 
growing concern that bacteria will develop resistance to the 
antibacterial substances, and that this in turn could affect the 
development of antimicrobial resistance (AMR).

Sweden is especially keen to see EU legislation developed in 
order to limit the risks associated with biocides in textile articles.

“Up to 90 
per cent of 
the silver 
contained 
was washed 
away from 
the clothing 
after just 
ten machine 
washes

“



14  Apparelinsider  14  Apparelinsider  

New research from Bangladesh shows many 
garment factory workers are burnt out by their 30s 
due to the long hours and heavy workload. As well 
as being a serious social issue, this has profound 
economic ramifications. By BRETT MATHEWS

Why burnout 
is bad for business

n the wake of the 
announcement by the 

Government of Bangladesh that the 
minimum wage for garment workers 
would be increased, a new report was 
launched by FairAction. The report 
looks at the efforts and successes – or, 
more notably, lack of – by Swedish 
apparel brands to increase wages for 
garment workers. It comes to the 
general conclusion that despite the 
talk and rhetoric on such issues, the 
situation on the ground remains as 
bad as ever.

We reported in our last issue on the 
efforts by Industriall Global Union to 
improve wages for garment workers 
by tying wage rates and negotiations 
to brand purchasing practices. This, 

we believe, is the most pragmatic 
way forward on this issue – collective 
bargaining with all actors along the 
supply chain involved.

But Industriall’s ACT initiative is 
still in its embryonic stages, with 
pilots only just being established in 
Myanmar and Cambodia. 

Moreover, there are no guarantees 
that ACT will gain traction – it may 
well meet resistance from garment 
factory owners keen to keep the 
status quo.

Until then, we are left with the current 
situation which, as Fair Action’s 
report shows, is arguably becoming 
worse. It is rare we hear from the 
most important people of all in the 

living wage debate – namely the 
garment workers themselves. For this 
reason, kudos must go to Fair Action 
for taking the time to talk to eight 
garment workers about their wages, 
expenditure, and how, despite the 
best efforts of brands, their earnings 
are simply nowhere near enough to 
provide anything even resembling a 
reasonable standard of living.

What really stands out from the 
report, however, is that a great 
many workers are burnt out by 
their 30s due to the grueling nature 
of garment factory work. This is a 
startling revelation and one which 
surely should raise serious issues for 
supply chain management within 
apparel brands – and in all sourcing 
countries, not just Bangladesh.

“The typical work lifespan for a 
woman in the RMG sector is three 
to seven years,” Anu Muhammad 
told Apparel Insider when we asked 
him about his contribution to the 
Fair Wage report. Muhammad 
is professor of economics at the 

I

“When the 
workday is 
done I am 
tired and 
feel weak, 
and my 
hands and 
feet often 
ache

“
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Jahangirnagar University in Dhaka 
and has carried out extensive 
research on wages in Bangladesh’s 
RMG industry. 

Muhammad suggests many women 
in Bangladesh leave school at 15-16 
years of age and join the garment 
industry because it is necessary for 
their family’s survival.

He stresses that the intensive nature 
of factory work along with the 
long hours makes many workers 
physically unfit to continue after the 
age of 30. Moreover, his findings 
suggest very few female garment 
workers who leave the industry in 
their thirties have been able to save 
some money to become more self-
reliant and independent: “After 15 
years you have been used up and it 
is not possible to have a financially 
secure life after retiring,” he says.

So what happens to workers after 
that? “Usually they return to their 
village and try to begin with a small 
shop or work in farms,” he told us. 

This in itself seems unsatisfactory on 
two levels. It is bad for the women 
involved but, surely, it is also bad 
for business? Actually, there have 
been suggestions that Bangladesh 
itself lacks key skills in management 
positions in the garment sector, and 
there is a dependence on imported 
labour and expertise from (mainly) 
Sri Lanka and India. A more cost 
effective option would surely be to 
promote from within.

Further studies support the idea that 
staff burnout is a serious issue for 
the industry. Last year a major study 
was jointly carried out by Bangladesh 
Institute of Development Studies 
(BIDS) and the Ministry of Finance 
which suggested the country is facing 
serious skill shortages in its RMG 
sector due to its ongoing growth. This 
problem will become exacerbated if, 
as expected, Bangladesh takes up a 
sizeable portion of the slack from the 
downsizing of China’s textile industry.

Yet Mohammad suggests 
Governments such as those in 
Bangladesh, as well as factory 
owners, continue to kick the can 
down the road on such issues. “As 
the supply of labour is there, industry 
does not take [burnout] as a threat,” 
he told us. “But since skilled workers 
are retiring fast that will be a problem 

Other workers claimed they needed 
to borrow money at the end of 
each month in order to cover all 
their living expenses, while several 
suggested that they did not have 
enough money to cover health care 
costs if they were sick.

Most of us have heard such stories 
before, and there is nothing 
inherently new in the Fair Action 
report, although it is particularly 
timely given that it coincides with the 
minimum wage rise in Bangladesh. 

More importantly, the report raises 
the issue of burnout which, actually, 
we believe will come increasingly 
to the fore in the coming years as 
Bangladesh’s garment sector grows 
and factory owners have to think 
about how they can retain their staff 
for longer. One way is to provide 
better working conditions and 
not work them as hard. As well as 
making great business sense, this 
also has a dual advantage in that it 
happens to be the right thing to do.

soon, and industry will have to 
change its approach.”

So why is burnout such an issue? 
The Fair Action report goes a long 
way to answering this question. 
Its researchers interviewed eight 
garment workers employed at 
suppliers of H&M, KappAhl, 
Lindex and MQ in Bangladesh. The 
researchers found that the average 
monthly income for each worker 
was €73, which – it is claimed in the 
report – violates both the companies’ 
own policies and international 
conventions on human rights. 
“€73 is less than half of what they 
would need to afford proper food, 
healthcare and decent housing for 
themselves and their families,” claim 
the researchers.

The wage level of the interviewees 
was representative of what garment 
workers in the country generally 
earn, according to several studies and 
experts in Bangladesh. 

In terms of actual work, researchers 
established that all interviewees work 
six days a week, although two of the 
workers reported that they sometimes 
are obligated to work on their day off 
if the factory gets a big order. Work 
days range from 10 hours up to 13 
hours and it is no surprise that such 
long hours, over a six or seven day 
week, quickly lead to burnout among 
workers. “We work for twelve hours 
a day. When the workday is done I 
am tired and feel weak, and my hands 
and feet often ache,” one worker told 
the researchers.

The five female garment workers 
interviewed all had children, either 
living with them or with relatives in 
their home village. The women all 
reported difficulties to afford food, 
clothing, medical care and school 
tuition fees for their children. One 
worker claimed that she would need 
a monthly wage of €151-161 to cover 
her own expenses as well as providing 
an education for her children,

“But since 
skilled 
workers are 
retiring fast 
that will be 
a problem 
soon, and 
industry 
will have to 
change its 
approach

“
Further Reading:  
bit.ly/2DUKwdR
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“We therefore 
looked for 
best practice 
models that 
demonstrate 
what it takes 
to move 
from isolated 
impacts to 
a collective, 
connected 
impact

“
After years of stop-start growth, latest figures suggest the organic 
cotton sector has turned a corner. By BRETT MATHEWS

EXAS – Latest figures show 
global organic cotton output 

rose by 10 per cent to 117,525 MT 
in the 2016/17 season. Perhaps 
more interestingly, data from Textile 
Exchange also shows there is a huge 
area of cotton-growing land in 
transition to organic - 214,863 ha in 
total - suggesting strong growth over 
the next few years. This area is the 
equivalent of half of all the current 
certified land area. Over 80 per 
cent of this in-conversion land is in 
India, with the remainder stemming 
primarily from Pakistan, China, 
Tanzania, and Turkey.

The 2018 Organic Cotton Market 
Report (OCMR) shows the largest 
volumes of organic cotton are 
coming from India, China, Turkey 
and Kyrgyzstan.
It has been a rocky few years for the 
organic cotton sector. After hitting a 
production peak of almost 250,000 
MT in the 2009-10 season, the 
sector failed to kick on, and it has 
been pretty much downhill all the 
way since then.

Despite the sector’s flagging fortunes, 
Textile Exchange has remained 
adamant in the intervening years 
that with the right conditions and 
support, the market could turn the 
corner and that demand from brands 
could be translated into growth in the 
sector. Certainly, anecdotal evidence 
from brands suggests there is still 
a huge appetite for organic cotton, 
not least because it is the brand of 
sustainable cotton which has the most 

recognition with end consumers.

Reflecting on the fortunes of the 
sector, LaRhea Pepper, managing 
director, Textile Exchange said: 
“Earlier this year, we asked - would a 
more connected community support 
organic cotton to have a larger 
collective impact?

“As a part of this deep reflection, we 
spoke with many of you, hearing 
directly and indirectly some clear 
desires. While we know impressive 
work is being done and organic 
cotton production is up this year, 
we also know we are nowhere near 
where we need to be to have the level 
of impact we know the sector could 
have. One concern we have heard 
loud and clear is the fragmentation 
of the sector and lack of required 
aligned leadership.

“We therefore looked for best practice 
models that demonstrate what it takes 
to move from isolated impacts to a 
collective, connected impact.

“Starting with the Organic Cotton 
Accelerator (OCA) and Textile 
Exchange’s Organic Cotton Round 
Table (OCRT), discussions are in place 
to plan on how to work more closely to 
support a more connected community 
and sector-wide collective impact.”

Mention of the OCA is notable. We 
interviewed Crispin Argento, executive 
director of the Organic Cotton 
Accelerator, in our last issue, and he 
certainly made it clear he and his team 
will be leaving no stone unturned in 
their efforts to grow the sector.

He also mentioned learning lessons 
from the Better Cotton Initiative 
which has taken a more pragmatic 
approach to scaling; this has to be a 
positive.

Another key factor helping 
the growth of organic is brand 
commitments. According to Textile 
Exchange’s 2017 Preferred Fiber & 
Materials Benchmark, 60 per cent 
of participants who completed the 
organic cotton module said they 
have set targets for uptake of organic 
cotton. Many are also part of public, 
group commitments such as the 
German Textile Partnership or the 
Sustainable Cotton Challenge.

Examples here include Superdry, 
which has said it will be working 
with farmers and suppliers to support 
and help grow the organic cotton 
sector in order to be able to reach a 
goal of using 100 per cent organic 
cotton by 2040.

Other brands making public 
commitments include Skunkfunk, 
Stella McCartney, and Eileen Fisher, 
who have all committed to sourcing 
100 per cent organic cotton by 2020; 
Mantis World, which commits to 100 
per cent organic cotton by 2021; and 
Nudie Jeans Co, which committed to 
100 per cent organic cotton by 2017, 
a target it has achieved. 

Brands are also committing to using 
organic cotton as part of wider 
commitments to source all cotton 
from more sustainable sources, such 
as those brands that have signed up 
to the Sustainable Cotton Challenge 
or which are part of the German 
Textile Partnership.

Organic cotton 
output rises 10 per cent

T
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A new binding treaty could potentially pave the way for transnational 
corporations to be held liable for human rights violations in global 
supply chains. But many believe businesses – and even the European 
Union – are dragging their feet on such issues

We love

Human rights 
treaty moves closer

“Human 
rights due 
diligence 
is about 
preventing 
negative 
impacts on 
people

“

n late October, at the UN 
headquarters in Geneva, 94 

countries gathered to negotiate a 
draft text for a binding treaty on 
business and human rights. The aim 
of such a treaty is to prevent human 
rights violations by transnational 
corporations and provide victims 
globally with fair access to justice.

This issue, which could have huge 
implications for multi-national 
apparel brands, has been on the 
table for many years. Indeed, 
negotiations to develop such as 
treaty actually began in July 2015 
with the first meeting of the UN 
Human Rights Council’s open-ended 
intergovernmental working group on 
transnational corporations and other 
business enterprises with respect to 
human rights (OEIWG). This has a 
mandate of fleshing out the bones 
of an international legally binding 
instrument.

In July 2018, the OEIWG released 
the first draft of a legally binding 
instrument being negotiated, also 
known as the ‘Zero Draft’. It was this 
draft which participants at the recent 
UN meeting were discussing.

Such a Treaty is seen by some as 
offering a harder law for those 
frustrated with the UN Guiding 
Principles and other voluntary 
initiatives which, to a certain or lesser 
degree, guide the more reputable 
multi-nationals at present. Questions 
raised by the latest meeting included: 
how can such a Treaty deliver for 
all stakeholders? How could it 
complement the Guiding Principles 
and other initiatives? What should 

the content and scope of the Treaty 
be? It will be 2019 and maybe even 
beyond if – and that is a big if – such 
a Treaty even gains any legal teeth.

As we went to press, there were 
already serious questions being 
raised about the Treaty negotiations. 
Many claimed EU and member 
states chose to remain silent during 
discussions. 

The Ecuadorian ambassador 
Luis Gallegos who was chairing 
this particular 
negotiation 
round 
explained the 
non-cooperative 
behaviour of the 
EU as follows: “If you 
are at the table and you 
are not eating, you are 
probably on the menu.” A 
not so subtle hint: this treaty 
will potentially force European 
transnational corporations to change 
their operating practices.

Many member states of the European 
Union are, remember, the home 
countries of multinational apparel 
retailers that make huge profits while 
dependent on South East Asian 
supply chains that have questionable 
human rights and environmental 
practices.

A binding treaty would force these 
corporations to increase their due 
diligence activities and improve 
operating standards, and not just on 
a voluntary basis.

Meanwhile, as the UN debate took 
place, a report timed to coincide with 
it claimed too many multi-nationals 

are currently ignoring their human 
rights responsibilities while national 
governments are also failing to 
properly regulate in the absence of 
international treaties.
“Human rights due diligence is 
about preventing negative impacts 
on people,” said Dante Pesce, chair 
of the Working Group on Business 
and Human Rights, which produced 
the report. “Basically, it involves 

identifying risks to people 
across the value chain, being 
transparent about those 
risks and taking action to 
prevent or remedy them. To 
be meaningful it needs to be 
informed by real stakeholder 
engagement, in particular 
with communities, human 

rights and environmental 
defenders and trade unions.”

The report makes a notable 
point, namely that more and 
more global investment groups 
are now scrutinising how 
companies manage human 
rights risks and prevent 
abuses.

This, surely, will be the key 
driver in this area.

The report adds: “Increasingly, 
investors are asking questions 

to companies about human 
rights policies and human rights 

due diligence. This practice has 
moved beyond the niche realm of 
socially responsible investors to 
become part of a wider trend of 
integrating environmental, social 
and governance considerations into 
mainstream investment decision-
making.

“There is an increasing recognition 
of the responsibility of investors and 
financial institutions, and that proper 
human rights due diligence improves 
risk management overall and is good 
for both people and investments.”

I
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“Transparency 
doesn’t exist 
– if auditors 
do a bad job 
there is no 
liability

“

With several ongoing court cases relating to garment factory disasters 
following clean audits, is it time for audit results to be held up to public 
scrutiny? By VICTORIA GALLAGHER

arlier this year we reported 
on accusations that an Italian 

auditor had “failed to step foot” into 
a Pakistani garment factory in which 
more than 250 garment workers died 
in 2012. An international coalition 
of eight organisations from Pakistan, 
Germany, Italy and the Netherlands 
have now filed a complaint at the 
Italian National Contact Point against 
Italian auditor RINA for issuing an 
SA8000 certificate at Ali Enterprises 
on the basis of a “deficient and 
incorrect audit report.” 

More than 250 people died and 
dozens were injured in a fire at the Ali 
Enterprises textile factory in Karachi, 
Pakistan, on 11 September 2012. Only 
three weeks before, Italian auditor 
RINA Services S.p.A. had certified the 
factory for abiding to international 
labour standards.

There was a similar story to be 

told in the wake of the Rana Plaza 
catastrophe where, once again, the 
building was given a clean bill of 
health in the run up to its collapse 
and subsequent loss of life. 

These instances do raise the rather 
obvious question: what is the point of 
garment factory auditing, and is the 
present ‘social auditing model’ fit for 
purpose? Surely, if a factory has been 
deemed safe and then burns down or 
collapses, somebody should be held 
accountable?

It is clearly not that simple, which 
explains why we are six years on 
from Ali Enterprises and the legal 
ramifications around accountability 
are still being argued over. Similarly, 
an appeals court in Ontario is 
currently considering whether 
Canadian retailer, Loblaw, has a duty 
of care to suppliers’ workers who 
were victims of the 2013 Rana Plaza 

disaster. A US$2bn lawsuit against 
Loblaw and its auditing firm, Bureau 
Veritas, was initially dismissed in 
Ontario Superior Court last year, 
however, an appeal has been lodged.

Surely, there has to be a better way 
of doing things than this? Ben 
Vanpeperstraete, lobby and advocacy 
coordinator with the Clean Clothes 
Campaign agrees. Talking to him 
about the limitations of the social 
auditing model, he said one of 
several changes that could improve 
things would be for the results of 
garment factory audits to be publicly 
disclosed as a way of helping to 
“weed out” poor and inadequate 
audits. “Transparency doesn’t exist 
– if auditors do a bad job there is no 
liability,” he said.

“Our experience is that social audits 
are a relatively ineffective way of 
identifying human rights risks and 
violations in garment factories,” 
Vanpeperstraete continued, adding 
that audits are generally only effective 
at a very superficial level.

He went on: “This is an industry 
and audits cost money. If you want 

E

Should audit 
findings be made public?
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“When 
brands are 
serious about 
improving 
labour 
standards, 
they use a 
human rights 
due diligence 
approach 
supplemented 
by audits

“
In a recent blog about the issue of garment factory audits, Aruna 
Kashyap senior counsel, women’s rights division with Human Rights 
Watch, was damning in her assessment. She posted: “Over the last 
few months, I’ve spoken to a good number of people in the auditing 
industry and other industry experts. Some of the most scathing 
criticism and candid insights about the ‘social audit’ industry has 
come from experienced auditors themselves.

“German authorities have identified numerous concerns with 
the auditing industry. These include auditors’ technical expertise, 
the methodology for audits, and how the audits are paid for. The 
authorities also expressed concerns about whether factories actually 
fix the problems and what brands do to monitor the process, and 
whether workers have ways of raising grievances after the auditors 
leave the premises.

“Social compliance auditing is a multi-billion dollar industry. At one 
end of the spectrum are huge corporate behemoths, including TUV 
Rheinland, TUV Nord, TUV SUD, SGS, UL, BV, and Intertek. These 
companies provide a range of services, including product and quality 
testing, and social audits. At the other end of the spectrum are smaller 
firms, many of them providing specialised services. “Germany, 
with its Partnership for Sustainable Textiles, which includes apparel 
companies and non-governmental organisations, and aims to improve 
garment industry policies and accountability for factories they source 
from, is well placed to lead a dialogue that would fundamentally alter 
the social audits business. Italian authorities too should come out 
strongly pushing for a rehaul of the system. Consumers should be able 
to feel confident that the workers who make their clothing work in 
safe conditions and are treated with decency and respect.”

to do a proper audit which includes 
more [criteria], then there is a cost 
constraint. It will take more time, 
and auditors will need to go to the 
factory and talk to the workers. 
Most workers know the problems 
that exist within garment factories 
but to gather that information from 
them you need the space and time 
to talk to them off site in a neutral 
setting. If there are time or financial 
constraints, this will not happen.”

Vanpeperstraete bemoaned the 
‘checklist’ nature of many audits, 
which often target issues that are 
easily verifiable on a piece of paper, 
but which are not necessarily 
relevant. Moreover, he suggested 
many factory auditors can now “talk 
the language” of the auditor and are 
well versed in telling them precisely 
what they need to hear. 

Vanpeperstraete suggests another 
major issue is the broader 
governance system around audits. 
“This is brands paying somebody 
else to police themselves,” he told 
us. “And that whole, deeply flawed 
mechanism is prevailing in most 
assessment regimes.”

Yet for Vanpeperstraete it is not all 
doom and gloom. The tragedy of 
Rana Plaza, he suggests, did at least 
help to bring about the Bangladesh 
Accord. Its success, he suggested, 
offers proof that, “when you put 
competent people into an inspection 
team, give them the time and 
resources they need and make sure 
there is a proper governance system 

in place, you come to a system that 
works.”

Martin Buttle is strategic lead for 
general merchandise at the Ethical 
Trading Initiative, whose Base Code 
is a generic code of labour practice 
against which many supplier audits 
are carried out. 

While somewhat more circumspect 
when it is put to him that the 
auditing model is broken, he does 
acknowledge their limitations. He 
told Apparel Insider: “To manage risk, 
companies need to have confidence 
in the working conditions of the 
people who produce their goods. At a 
basic level, high-quality social audits 
can be a useful assessment tool, but 
their scope is limited, and companies 
shouldn’t over rely on them.

“Audits only provide a snapshot of a 
particular moment in time and major 
violations can easily be missed. For 
example, workers may be too scared 
to speak to auditors, which means 
systemic problems such as forced 
overtime or very low wages may not 
be detected. Similarly, ‘hidden crimes’ 
such as child labour or modern 
slavery are rarely identified by audit.”

But what about the issue of 
accountability? What’s the point of 
an audit if nobody ever carries the 
can when things go wrong? “There 
are 100s of auditing firms, with a 
wide variation in quality, and ‘audit 
fraud’ is not uncommon,” Buttle says. 
“Problems arise when audits are used 
simply as a box-ticking exercise, with 
little involvement of workers and 

no real follow-up. Similarly, if they 
are overly technical in nature, they 
encourage a compliance mentality 
rather than the more committed, 
long-term approach so crucial to 
identifying and tackling problems.”

For Buttle, the only solution is a 
holistic approach from brands. 
“When brands are serious about 
improving labour standards, they 
use a human rights due diligence 
approach supplemented by audits,” 
he says. “They also think about 
the bigger picture, engage directly 
with workers and make efforts to 
understand what labour rights 
issues are common within a 
country and region. Likewise, if a 
company encourages proper worker 
representation throughout its supply 
chain then workers will be more 
likely to speak out as and when 
problems arise.”

We’d go along with all of this, 
although cost – as ever – is surely 
the issue, and if we expect all 
brands to foot the bill for detailed 
engagement with supplier factories 
and their workers, we might well 
be left disappointed. In light of 
this, Vanpeperstraete’s suggestion 
of opening up all audit findings 
to public scrutiny seems a logical 
way forward and surely would 
be relatively easy to implement. 
Auditing businesses which refuse to 
go along with such a process might 
reasonably be asked the question: 
what is it you have to hide?

The view from Human Rights Watch

Factory audits
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US fibre makers seek 
protection from dumping
As trading tensions between China and the US continue, two more US polyester producers have 
complained of subsidised Chinese – and Indian – polyester being dumped on the US market. 
By MARK LANE

US trade policy
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Auriga Polymers Inc. In this case, 
the product was again allegedly 
being dumped on the US market at 
notable margins.

The products affected by the 
current case are made by Unifi at its 
production facilities in Yadkinville, 
North Carolina, and Madison, North 
Carolina, where Unifi employs 
approximately 1,100 and 470 people, 
respectively; and by Nan Ya at its 
production facility in Lake City, South 
Carolina, where Nan Ya employs 
approximately 900 people.

The petitions also allege that the 
Chinese polyester textured yarn 
industry benefits from at least 20 
different Chinese government 
subsidies, and that the Indian 
polyester textured yarn industry 
benefits from at least 38 different 
Indian government subsidies.

The petitions are very strongly 
worded. They go into significant 
detail, making allegations which 
identify a number of significant 
national and regional programmes 
which essentially amount to Indian 
and Chinese polyester manufacturers 
being propped up by their respective 

ASHINGTON – Two leading 
US polyester producers, 

Unifi and Nan Ya Plastics, have filed 
petitions at the US International 
Trade Commission (ITC) and the 
US Department of Commerce 
(Commerce) alleging that dumped 
and subsidised imports of polyester 
from China and India are damaging 
the domestic market. The petitions 
allege that producers in China and 
India are dumping polyester textured 
yarn in the US market at sizeable 
margins – by up to 68 per cent in the 
case of China and between 40 and 
130 per cent in the case of India. The 
Commerce Department will now 
determine within the next few weeks 
whether to take the petitions forward.
There is a notable precedent here. At 
the start of 2018, the Department of 
Commerce took the decision apply 
tariffs to fine denier polyester staple 
fibre (fine denier PSF) imports from 
China, India, Korea and Taiwan, 
again after complaints of dumping. 
This followed petitions by three US 
polyester fibre producers earlier in 
2017, these being – DAK Americas 
LLC (DAK), Nan Ya Plastics 
Corporation America (again), and 

governments. These programmes 
include preferential export financing, 
export loans, and export credits; 
preferential income tax treatment; 
tax exemptions, rebates, and credits 
on inputs and capital goods used in 
the production of polyester textured 
yarn; the provision of goods and 
services by the governments for 
less than adequate remuneration; 
and grants for polyester textured 
yarn producers to assist in the 
development of export market and to 
protect against commercial risk.

“The substantial increase in unfairly-
traded polyester textured yarn from 
China and India has harmed U.S. 
manufacturers and their workers,” 
according to Paul Rosenthal of Kelley 
Drye & Warren LLP, counsel for 
the petitioning companies.  “Trade 
relief is essential to ensuring that the 
domestic polyester textured yarn 
industry can recover from its injured 
and vulnerable state, thrive, and 
fairly compete.”

The Commerce Department will 
determine whether to initiate the 
antidumping and countervailing 
duty investigations within 20 days 
of the filing of the petitions, and 
the USITC will reach a preliminary 
determination of material injury 
or threat of material injury within 
45 days of the filing. The entire 
investigative process will take 
approximately one year, with 
final determinations of dumping, 
subsidization, and injury likely 
occurring by the end of 2019.

Unifi and Nan Ya Plastics could be 
forgiven for expecting a positive 
outcome to their petition given that 
the previous case of this nature led 
to tariffs being applied earlier this 
year. We expect other, similar cases 
to follow though, clearly, China won’t 
take such decisions lying down.

W

“The substantial 
increase in 
unfairly-traded 
polyester 
textured yarn 
from China 
and India has 
harmed U.S. 
manufacturers 
and their 
workers

“
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“This is a 
bullet all of 
the industry 
needs to 
bite - sooner 
rather than 
later

“

HANGHAI – There are 
all manner of sustainable 

innovations occurring in the textile 
dyeing process right now, and it is 
surely only a matter of time before 
one or more of these gains some 
serious market traction. One of 
the most intriguing breakthroughs 
we have come across is We are 
SpinDye, a Swedish business whose 
proprietary method essentially 
eliminates the water and chemical-
intensive wet processing stage of 
textile dyeing.

The brilliance of the company’s 
method is that rather than 
reinventing the wheel, it has instead 
refined and fine-tuned an existing 
process – with some remarkable 
results. As the company’s technology 
gets set to take the global apparel 
industry by storm, Apparel Insider 
caught up with CEO Micke 
Magnusson at the Intertextile 
Shanghai Apparel Fabrics exhibition.

We are SpinDye’s method is 
evolution rather than revolution. Its 
process sees it take colour pigments 
and add them to raw materials 
during the spinning process, at the 
point where yarn is made. By doing 
this, the business not only cuts the 
amount of wastage, but this also 
means the colour is bound inside 
the textile fibre – creating excellent 
colour fastness, and colours that last 
a lifetime.

This method also takes away the wet 
processing step of soaking textiles in 
a huge amount of heated, chemically 
contaminated water.

The net result is a claimed decrease 
in water use of 85 per cent, chemical 

use by 75 per cent and energy use by 
almost half – and all with excellent 
end results in terms of precise, 
lasting shades.

The company has not surprisingly 
attracted considerable interest, 
including an investment injection of 
€3m from Textile Innovation Fund 
(TIF) and Social Impact Ventures 
along with Chinese business 
Bestbase Group.

Magnusson told Apparel Insider 
the money will be used to speed 
scale-up. “Predominantly we will 
further invest in our sales and 
marketing, with more people,” he 
told us. “On top of this we will 
further fuel a few infrastructural 
investments intended to faster drive 
the digitisation of colours for the 
fashion and apparel industry.”

Excitingly, Magnusson tells us the 
business is currently integrating its 
production method with the supply 
chains of several global brands. “The 
obvious challenge is to [achieve] 
visible volumes with a few global 
brands, where supply-chains will 
have to adopt to a modern way 
of working. We call it ‘the 2.0 of 
dyeing.’”

It sounds extremely promising, 
but Magnusson is acutely aware 
there are many challenges yet to 
overcome. Asked about barriers to 
the technology’s widespread use, he 
tells us it is, “the two ‘p’s – people 
and processes.” He adds: “Change 
is always driven by people with 
mandate within organisations, and 
never solely by new technologies. 
The apparel industry is rather 
conservative, where risk and new 

ways of working is not always 
welcomed with open arms.

“Secondly, the production processes 
in our industry are quite stale. There 
is a margin pressure that focuses 
much more on [cutting] cost-prices, 
rather than focusing on driving 
revenues. This is accompanied by 
few cross-category sourcing models 
and silo-oriented sourcing. Together 
these factors are [ensuring change 
does not happen very fast].”

Magnusson says there will be a few 
visible launches of the technology in 
the coming season, whereby he and 
his team will roll-out its ingredient 
brand to become more visible for 
consumers, and also retailers. It will 
also start to service customers in 
Southern Europe and, within a few 
months, the US and Asia.

But what of the million-dollar 
question: price? Is this method of 
dyeing comparable to traditional 
dyeing? And will scaling help to 
bring prices down?

Magnusson is refreshingly open on 
this issue, as well he might be – it 
is a question he will invariably be 
asked regularly as he looks to roll 
this technology out along supply 
chains.

He tells us: “It is important to know 
that circular or more sustainable 
materials are more expensive to 
produce and to source. The ‘true 
costs’ are included in sustainable 
materials, which in comparison to 
conventional materials are premium 
priced. Organic cotton, recycled 
polyester etc are all simply more 
expensive today.

Welcome to textile 
dyeing 2.0
We are SpinDye has developed a simple yet hugely effective way to dramatically slash water and 
chemical use in textile dyeing. By BRETT MATHEWS
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“My take is that this will change in the 
coming three to five years – the cost 
prices will come down with increased 
volumes and more technological and 
sophisticated solutions. As a rough 
estimate, you should consider a price 
premium of 10-20 per cent on more 
sustainable materials, all categories. 
On a material level, this represents a 
retail-sale-price premium of three to 
six per cent, which stronger brands 
can implement, while weaker brands 
under more price-pressure will 
struggle with.”

Magnusson does not need us to tell 
him that many in the industry will 

One of the organisations which has invested 
in We are SpinDye is Social Impact Ventures. 
We asked Eske Scavenius, a senior investment 
manager with the investment group about its 
rationale for backing We are SpinDye.

What are you looking for generally when you 
invest in a business, and what kind of criteria 
do you consider? 

We look for high growth startups or scale-ups 
that have measurable and scalable positive 
impact on either people or planet in their core, 
and that achieve that impact with a commercial 
business model. 

What attracted you to We Are SpinDye? 
Presumably you must see some serious 
commercial potential?

What we love about SpinDye is that they have a 
readily implementable solution to the pollution 
challenges facing fashion & apparel production, 
and do so with a business model and production 
process that really fits what brands are looking 
for. Polyester fashion and apparel manufacturing 
is a huge industry, so there is a big market to 
conquer and a lot of sustainability gains to be 
had. 

Over what kind of timescale do you hope to 
see a return on your investment?

Outside of our impact focus we are set up as a 
typical venture capital fund, which means we 
need to return money to our investors in the 
next seven years or so. 

Investor 
backing

baulk at even such small increases 
in price. That said, the conversations 
we have had suggest the penny is 
starting to drop for even some of 
the laggards in our industry, with 
a realisation that truly sustainable 
options are often more costly, 
particularly in the short term.

This is a bullet all of the industry needs 
to bite - sooner rather than later.

Further Reading: 

https://spindye.com



 Twine Solutions 
 Digital Thread Dyeing System

Any color, Any length, On-demand

marketing@twine-s.com twine-s .com

Reducing 
Costs

Improving  
Profitability 

Sustainable 
Technology

- Logistics
- Stock management

- Dead stock

- Time to market
- Production e�ciency

- Unique o�ering 

Revolutionizing the textile industry by digitizing your thread dyeing
In-house on demand production



www.apparelinsider.com  25

D

Both parties 
disappointed by 
Bangladesh wage rise

“Overtime 
pay, festival 
bonus, service 
benefits and 
retirement 
benefits are all 
determined by 
the minimum 
wage

“

Bangladesh

After months of infighting, a new minimum wage for garment workers has been reached in 
Bangladesh. By VICTORIA GALLAGHER

HAKA - The Government of 
Bangladesh has managed to 

do that rare thing of leaving both sides 
equally disappointed with its setting 
of the new monthly minimum wage 
for readymade garment workers at 
Tk8,000 (US$95). State Minister for 
Labour and Employment Md Mujibul 
Haque Chunnu said employees 
will start receiving the new level 
in December 2018. The new level 
represents a 53 per cent increase, albeit 
the last wage rise workers received was 
five years ago – and this, essentially, is 
the nub of the issue.

Grievances among workers have been 
left to fester since that time, as they 
have watched wages remain static while 
living costs rise; inflation has been 
averaging around 6.5 per cent during 
that five-year period. Accordingly, 
worker groups were expecting a huge 
rise. Unions had claimed that an 
increase to US$142 was required to 
meet rising living costs.

Not surprisingly, union leaders 
in Bangladesh have called for 
an immediate review of the new 
minimum wage, which they want to be 
doubled – a move we simply do not see 
happening. The IndustriAll Bangladesh 
Council – made up of IndustriAll 
Global Union affiliates in Bangladesh 
– claims the new wage is inadequate 
to meet the living costs of Bangladeshi 
garment workers. The council suggests 
rent has increased by up to 50 per 
cent, and other living costs have also 
increased.

Thus the council has rejected the 
proposed wage, saying it should be 
doubled to Taka 16,000 (US $190). 
“No other wage rates have been 

announced yet, but the minimum wage 
is crucial because it is a baseline for all 
other wage levels, covering millions 
of factory workers. Workers rely on 
overtime and other supplements to 
survive,” said a note from Industriall. 
“Overtime pay, festival bonus, service 
benefits and retirement benefits are all 
determined by the minimum wage.”

Industriall assistant general secretary 
Jenny Holdcroft said: “This decision 
once again shows the inadequacy of 
the minimum wage system to support 
living wages for Bangladesh’s garment 
workers. Sectoral collective bargaining 
between employers and trade unions 
is urgently needed to enable wage 
increases to be agreed for all categories 
of workers that take proper account of 
rising living costs.”

While unions were unhappy, so were 
factory owners. It is invariably difficult 
to get Bangladeshi businessman to talk 
out on the issue of wages, however, 
a couple we spoke to off the record 
claimed the new minimum wage had 
actually blinded-sided many, who had 
been expecting something significantly 
lower. It was also claimed the new 
wage could be the straw that breaks 
the camel’s back for some small to 

medium sized operators, which have 
already had to spend sizeable amounts 
on safety upgrades to comply with 
the requirements of the Bangladesh 
Accord and Alliance for Bangladesh 
Worker Safety.

There are a couple more things to 
consider. Firstly, why not put the figure 
at a more headline-grabbing US$100 
per month? Hitting three figures might 
have been enough to ward off the 
inevitable union backlash.

Secondly, the issue once again raises 
the question of why wage reviews 
in Bangladesh take place only every 
five years. Such an archaic way of 
doing things only serves to increase 
frustrations and tensions on both sides. 
Moreover, having waited for so long, 
workers are now told they will not 
see any more in their pay packet until 
December.

There is talk within Bangladesh that 
there will now be a shift to annual 
wage reviews, and such a change surely 
cannot come soon enough.

Last year, Bangladesh produced 
US$30bn worth of garments for major 
global retailers. The industry accounts 
for 80 per cent of the country’s exports 
and employs mostly women.
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JASON KIBBEY, CEO, Sustainable Apparel Coalition

“What we 
will see 
over the 
next few 
years is 20, 
30, perhaps 
40,000 
facilities 
working 
with us

“

The 
Big  
Interview

cale has been the watchword 
in sustainability circles during 

2018 – and rightly so. We spoke to 
Alan McClay, CEO of the Better 
Cotton Initiative at the start of this 
year and he said BCI aims to have 
five million licensed BCI Farmers 
producing 8.2 million metric tonnes 
of Better Cotton by 2020. Big, bold, 
ambitious, pragmatic – it’s what 
we all want to see in sustainability 
initiatives right now.

It’s perhaps fitting, then, that we end 
the year with another organisation 
which is also happy to set itself 
challenging, ambitious targets. “What 
we will see over the next few years 
is 20, 30, perhaps 40,000 facilities 
working with us,” Jason Kibbey, 
CEO of the San Francisco-based 
Sustainable Apparel Coalition told us. 
“I think that will happen based on the 
membership requirements we have 
put in place and the commitments by 

our members to use SAC tools. 
“Right now we have over 10,000 
manufacturers working with our tools 
– that is a remarkably fast uptake 
and we have shown 20-25 per cent 
growth every year. That is as good as 
we could have hoped for. In fact, I 
would be hard pressed to find another 
measurement system that has scaled 
as quickly as ours.”
And so would we. The impressive 
nature of these figures is placed into 
context when one considers that the 
SAC was essentially starting with a 
blank canvas when it established in 
2010. There was no existing blueprint 
for what it set out to do, namely to 
improve the environmental footprint 
of the multi-trillion dollar global 
apparel industry. 

As most of us know, the most 
environmentally harmful aspects 
of that industry lie in textile 
supply chains. Hence the 10,000 

manufacturers Kibbey refers to are 
using Higg Facility Tools to

measure the social and 
environmental performance of their 
facilities. These modules measure 
impacts at individual factories, with 
users conducting assessments at least 
once a year. Benchmarking by facility 
type allows facility managers to 
compare their performance against 
that of their peers.

Progress here has been steady and 
consistent. “One of the things I am 
personally most proud of is that if you 
look at results year over year Higg 
Index scores both on the facilities 
side and the brand side both show 
improvement when looking at same 
company or facilities scores - and 
they get better every year,” Kibbey 
tells us. “That is a pretty big shift in 
the industry overall which in the past 
was about compliance or ‘just doing 
enough’. This all ties in what we say at 
the SAC which is that measurement 
leads to improvement which 
instigates innovation.”

The Sustainable Apparel 
Coalition is the apparel, 
footwear, and textile industry’s 
leading alliance for sustainable 
production. It is based in San 
Francisco and Amsterdam.

The Coalition’s Higg Index is 
a standardised supply chain 
measurement suite of tools 
for all industry participants. 
These tools measure 
environmental and social 
labour impacts across the 
supply chain. The goal is that 
with this data, the industry can 
address inefficiencies, resolve 
damaging practices, and 
achieve the environmental and 
social transparency consumers 
are demanding.
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“We are not 
looking at 
creating 
thresholds 
or stating 
that this 
is no 
longer an 
acceptable 
business 
level

“

The big interview

Perhaps one of the most important 
roles played by the SAC has been to 
build a community of collaboration, 
and this has been integral to 
encouraging textile mills to improve 
their environmental performance. 
When we put it to Kibbey that for 
many mill owners, their Higg score 
has become a source of pride, he 
says: “I think when you shift from 
compliance towards continuous 
improvement and manufacturers 
see how they compare to their peers 
in a similar region or other vendors 
supplying to a particular brand, pride 
absolutely comes into it. 

“Most of the manufacturers we talk 
to want to get better and the shift in 
mindset from just complying towards 
improvement has been consistent.”
Engagement has also been critical 
here. “We have learned that 
membership requirements are really 
important,” says Kibbey. “That is 
about having a clear expectation 
that to be a member you have to be 
generally supportive and contribute 
to making these tools work, you 
have to use them and see the results 
year on year.”

Kibbey suggests the work of the 
SAC has, perhaps for the first time, 
“got the whole industry on the same 
page” in terms of creating common 
assessments. “That has been really 
elusive both on the environmental 
and the social side,” he says.

We’d go along with the idea that 
the industry is now pulling in one 

direction, albeit some parts of it 
moving faster than others. An issue 
for us, however, is the proliferation 
of sustainability initiatives in the 
market right now, many with similar 
goals – essentially addressing 
environmental and social issues in 
apparel supply chains.

Are there too many? Is there a danger 
of duplication, and confusion for end 
consumers? Kibbey accepts this is, “a 
crowded space … there are probably 
one or two too many initiatives.” 
However, he suggests the SAC is 
already successfully dovetailing with 
other like-minded organisations, 
including the ZDHC and German 
Partnership for Sustainable Textiles, 
Textilbündnis, (which itself in recent 
months has announced a series of 
collaborations including with Textile 
Exchange and Fair Wear Foundation).

We actually suspect one or two 
initiatives will disappear over-
time and/or merge as the broader 
sustainability ‘industry’ reaches 
maturity. As Kibbey reasonably 
points out, however, the apparel 
sector is a “massive industry that 
needs a massive set of changes. There 
is a lot of room for a lot of effort, but 
the industry can also work to make 
sure effort is not being duplicated – 
and that is already happening.”

Back to the SAC’s own efforts. 
We really like the heavy focus on 
data – what you can’t measure you 
can’t manage. But what of poorer 
performers? Will they eventually 

be weeded out of the industry as, 
for example, facilities look to win 
business from brands on the back of 
good Higg ratings? 

Kibbey emphasises that he doesn’t 
see this as being the role of the SAC. 
“We are not looking at creating 
thresholds or stating that this is no 
longer an acceptable business level,” 
he says. “That would not be an 
appropriate role for us.”

He adds: “More likely, moving 
forwards we will see that as facility 
scores become more normal and 
brand scores become more public, 
there is going to be pressure to pull 
up the bottom - and that is actually 
where the biggest impact can take 
place. There is some anecdotal 
evidence that we are helping the 
leaders of the world get a little bit 
better but that is not really where 
the change happens. The change 
happens in helping either brands, 
retailers, factories or materials 
vendors realise that if they are in the 
bottom of the rankings, then they 
really need to improve or within a 
few years there might not be room 
for them.

“We think it is important to create 
some market signals to say ‘this is 
actually what a responsible materials 
vendor or a responsible brand or 
a responsible factory will look like 
in, say, 2020 or 2025. If you are not 
operating like that you might have a 
tough time competing in the market 
place.”





Recycling technology 
comes of age

“We don’t expect 
any of these 
projects to 
revolutionise the 
fashion industry 
overnight – this 
will be a slow burn

“

The past 18 months have seen clear signs that sophisticated technologies 
to recycle post-consumer textile waste are set for commercialisation. 
With so many different projects out there, we decided to take stock 
of the current state of play with a run-down of the most promising 
innovations on the market. By BRETT MATHEWS

Textile recycling
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losing the loop is a phrase 
which has been used in 

apparel circles for the best part of 
a decade. There is no doubt it is a 
buzzword for brands, many of which 
unquestionably get plenty of mileage 
out of it from a public relations 
perspective. The more sobering truth, 
however, is that just a tiny fraction of 
post-consumer clothing – less than 
one per cent – is fully recycled at the 
current point in time.

One-off recycled clothing line 
initiatives by brands might grab 
headlines but don’t go anywhere near 
to solving the problem of the huge 
amounts of excess clothing waste 
currently in circulation.

But there is huge promise on the 

horizon. I’ve watched this space 
carefully these past few years, even 
writing a report on Closing the Loop 
back in 2014. At the time, most of 
the interesting developments were 
happening in the laboratory on a tiny 
scale. There was little or no evidence 
that such work could be upscaled, 
and many of the organisations I 
looked at desperately lacked funding 
to build pilot plants and/or continue 
their research.

This picture has changed and there 
now appears to be proper financial 
support around for technology 
developments which demonstrate the 
right qualities in terms of expertise 
and potential for scaling.

Here we review some of the most 

    Organisation: Mistra Future Fashion 
    Project: Re:blend 

What is it? An innovation that has been developed within the 
research programme Mistra Future Fashion by researchers at Chalmers 
and RISE together with the forest industry company Södra. 

How does the process work? Cotton and polyester fibers are 
separated in a chemical process and divided into three clean outputs; 
cotton and the two components of polyester, one in solid and one in liquid 
form. The cotton is then used for making new high-quality viscosity 
filaments and the polyester that can be rebuilt into new strong fibres. 

Other things we need to know: The focus on Re: Blend has 
been on the cotton recycling stream to produce high quality viscose 

filaments from the separated 
cotton residue, which is crucial 
for further industrial processing 
towards recycled fabrics.

So far, viscose filaments have 
successfully been obtained from 
cotton separated from worn-out 
polycotton sheets. The filaments 
are claimed to have the same 
quality as filaments made from 
commercial dissolving pulp 

used in existing viscose production. The separated polyester residue, 
polyester monomers, can be re-polymerised into high quality polyester. 
The monomers are suitable for integration with existing chemicals 
processes - partnerships are established and experiments have been 
performed. 

A strong benefit with this process is that the separation takes existing 
industries into consideration, and the aim is integration with existing 
forest and chemical industries, or other recycling options. The separation 
uses chemicals already utilised in the Swedish forest industry, and in the 
viscose industry, to facilitate possible integrations. 

It also has strong environmental performance. It is a suitable separation 
process since it is water based and uses only common, cheap bulk 
chemicals and a catalyst. 

What about future plans and scaling? A Mistra project 
group is working on upscaling into a commercially feasible process. The 
next target is to further prove the integration with relevant industries 
while performing parallel in-depth academic studies. What this will 
look like, including partners involved and funding, is currently being 
worked through.

Apparel Insider comment: The promise of this work for us is that 
Mistra has some fantastic expertise as well as a broad range of commercial 
and industrial partners. There are strong links with brands as well. In 
addition, a sensible pragmatic approach has been taken, which could 
potentially see the work of the project integrated into other industries. 
Very promising.

exciting initiatives. We don’t expect 
any of these projects to revolutionise 
the fashion industry overnight – this 
will be a slow burn. We also need to 
remember that while these projects 
will, in the main, be producing new 
clothing – or clothing feedstock – 
from post-consumer waste, anything 
that they do produce still has to be 
commercially viable. And to do that it 
needs to be competitive.

Brands aren’t going to invest in 
recycled materials just because they 
are less harmful for the planet or 
because it is the right thing to do. 
In that sense, from off the record 
conversations I have had around this 
issue, clothing produced from fully 
recycled fibres may well be niche 
to begin with and I don’t expect 
garments produced through such 
technology to be competitive in the 
fast fashion space (though I would 
love to be proved wrong).

Put another way, the virgin cotton 
and polyester markets have nothing to 
worry about. Not yet anyway. 

C
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    Organisation: 

Hong Kong Research Institute of 
Textiles and Apparel (HKRITA)
     Project: 

Recycling by Hydrothermal 
Treatment

What is it? HKRITA has developed a series 
of recycling technologies. Promising solutions, 
including chemical, biological and mechanical 
treatments, have been identified to recycle 
blended textiles into new fabrics and yarns. 
The first two are a collaboration with H&M 
Foundation while the mechanical one is with 
a local manufacturer. A pre-industrial scale 
hydrothermal system (the chemical treatment 
supported by H&M Foundation) which enables 
the material separation of cotton-polyester 
blends is now installed in the Novetex Factory 
in the Tai Po Industrial Estate. 

Under the four-year innovative closed-loop 
apparel recycling eco-system programme 
with the H&M Foundation, HKRITA will 
focus the research direction on enhancing 
the efficiency of fibre-to-fibre closed loop 
recycling technologies, improving the 
properties of the separated fibres and 
cellulose powders, giving added value to 
textile fibres and extending the application of 
separated powders in order to develop more 
sustainable solutions for the industry.

What about scaling? The project 
team are now studying the technology 

economic analysis in the pre-industrial scale 
hydrothermal system. With the economic 
analysis, more accurate data for the production 
costs, investment requirements and technology 
optimisation will be provided. The data is 
intended to support the industry to adopt 
this technology for fully industrialisation 
operation.

What about other partners? H&M 
Foundation has supported the closed-loop 
apparel recycling eco-system programme 
since 2016. H&M has also confirmed plans 
to place orders for the sustainable materials 
manufactured by the upcycling system. The 
programme team say they have received lots 
of enquires and positive feedback from other 
international brands.

What about financial support? The 
project has received support from industry and 

government.
When will the work be 
commercialised? This has yet to be 
announced. However, it is understood the 
technologies developed from the biological and 
chemical treatments will be licensed widely 
to ensure broad market access and maximum 
impact.

Apparel Insider comment: This work 
is consumer facing which is what makes it 
so exciting. Consumers can already visit a 
plant in Hong Kong where they can purchase 
clothing made from recycled fibres produced 
using HKRITA’s technology. With government 
support, we don’t expect this work to dry up in 
terms of funds. We also strongly suspect there 
is a huge amount of other recycling work going 
on in mainland China which will come to light 
in the next few years.

   Organisation: Renewcell

What is the technology? A patented chemical process to recycle 
cellulosic textile waste (primarily cotton) into dissolving pulp. Dissolving 
pulp is the raw material used to produce all man-made cellulosic fibres 
such as viscose (rayon), lyocell and acetate. In theory, this means that 
textile-to-textile recycling, at scale and without loss of quality, can be 
achieved.

How does it work in practice? Renewcell receives pre-consumer 
and post-consumer textile waste at its plant in Kristinehamn, Sweden. The 
textiles are shredded, de-buttoned, de-zipped, de-colored and turned into a 
slurry. The slurry is then treated with benign chemicals in a series of steps, 
and contaminants such as polyester and other non-cellulosic content are 

separated out. Finally, the slurry 
is dried to produce a pure, 
100 per cent recycled and 100 
per cent biodegradable pulp, 
which is then pressed, cut and 
packaged into bales and shipped 
to fibre spinners.

What about scaling? 
Renewcell started building 

its first industrial scale plant in 2016 and began batch production at the 
end of 2017. In 2018 it continued batch production while focusing on 
optimising processes, machinery and output. The plant in Kristinehamn, 
Sweden, is designed to produce 7 000 metric tons of dissolving pulp each 
year, which yields about 30 million t-shirts.

Are any brands involved? Yes, although the only one which 
is public knowledge is H&M which invested to become a minority 
shareholder in October 2017. Renewcell told us it is in discussion with a 
number of other brands.
Is the finance in place to take the technology forward? 
Renewcell told Apparel Insider: “We’ve been fortunate to have had 
visionary owners that have made it possible for us to take the leap 
from the lab to building our first plant. Going forward, we’re aiming to 
quickly increase production capacity by commissioning several larger 
scale facilities globally. Building recycling plants is a capital-intensive 
endeavour, so we’re going to need further support.”

What about commercialization? The hope is that consumers 
will be able to buy the first garments made from Renewcell pulp in 2019.

Apparel Insider comment: Renewcell isn’t trying to reinvent the 
wheel, and we believe those involved with this work have some serious 
commercial clout and understanding of what it takes to get a project from 
the pilot stage to full commercialisation. A very exciting prospect.
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    Organisation: Spinnova (previewed in previous edition of Apparel Insider)

What is it? A Finnish business which has developed technology that turns wood pulp 
directly into yarn without using any harmful chemicals or water or energy consuming steps in 
the process. Based in Finland, Spinnova is poised to reach industrial scale by year-end through its 
new pilot factory.

The project has been supported by the Fashion for Good accelerator programme.

Textile recycling

    Organisation: Evrnu

What is the technology? US business 
Evrnu’s technology breaks down post-consumer 
textile waste to the molecular level and then 
transforms it into high-quality cellulosic fibre 
for the creation of textiles. The company has 
its own extrusion line in New Jersey and a 
chemical lab in Seattle, as well as a pilot plant 
in South Carolina. The company is also plans to 
work with multiple available commercial solvent 
systems in production alongside global fibre 
makers. The technology is proven and Evrnu 
now has some key commercial partners in place.

Perhaps most crucially, the business is 
overcoming some notable challenges in terms 

of recyclability, one of these being the large 
amounts of elastane used in apparel. Evrnu’s 
technology can break down cotton and 
polyester. Where elastane is concerned, the 
company has developed its own stretch fibre 
which can be broken down and recovered, 
unlike elastane; but convincing brands to use 
this elastane alternative will be a challenge.
Is the business working with any 
brands? Levi Strauss and Stella McCartney 
are among four global brands which intend 
to launch lines using Evrnu technology next 
year. The goal is to have all four brands, which 
also includes an unnamed athletic-wear brand, 
retailing recycled lines by the end of 2019, 
while Evrnu itself will begin building capacity 
at scale by 2020.

What next? The company told us: “We 
are working on a market launch and with 
global scaling partners which can take our 
technology and license it so that we can begin 
mass producing around the world on behalf 
of brands.”

Apparel Insider comment: Evrnu 
has already launched one-off lines with Levi’s 
a couple of years back. The company told us it 
deliberately went quiet on the PR front after 
that as it focused on getting its technology 
ready for scaling. Having brand involvement 
is the key strength of this technology. 
One surprise is that Evrnu is the only US 
technology business we are aware of doing 
work in this area.

    Organisation: 

Worn Agan (previewed in previous 
edition of Apparel Insider)

What is it? A UK technology 
company whose technology can take used 
polyester, cotton or a blend of the two, 
put then through its patented chemical 
recycling process, and provide virgin 
equivalent PET resin and/or cellulosic 
pulp equivalent to that of dissolving 
wood pulp. It is claimed the outputs 
compare with their virgin equivalents in 
terms of quality and, it is claimed, will be 
price competitive once commercialised.



I N T E R N A T I O N A L  W O O L 
T E X T I L E  O R G A N I S A T I O N

www.iwto.org

Members of the global wool industry  
are cordially invited to attend the 
2018 Wool Round Table in Buenos 
Aires, 3-4 December 2018, at the 
Recoleta Grand Hotel.
 
Focusing on the wool industry 
in Argentina, the Wool Round 
Table offers insight into one of the 
foremost wool producing countries 
of the world.
 
The programme includes wool 
sustainability, wool trade news, wool 
sheep welfare and traceability, with 
speakers from retail, trade, OIE and 
other industry leaders.
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The squeezed middle

“E-commerce 
doesn’t just 
sell less than 
people think: 
it costs more 
than people 
expected

“

Fashion retail

Lack of a clearly defined USP rather than a poor digital presence is 
killing mid-market department stores, argues MARK LANE

019 has already been an 
annus horribilis for the 

traditional department store, and 
in October that trend appeared to 
reach its nadir. In the UK, fashion 
retailer Debenhams posted record 
annual losses and said it will shut 
up to 50 stores. The company said 
in the year to September it lost 
£491.5m, against profits of £59m the 
year before. 

Debenhams, which has 165 
branches, had previously said 
it planned to close just ten 
stores, so clearly its issues are 
snowballing. Boss Sergio Bucher 
said the company was, “taking 
tough decisions,” on stores where 
financial performance was likely to 
deteriorate in the next few years.

We are not sure cherry-picking 
popular stores will solve the problem 
here – or indeed, at House of 
Fraser which has similar issues. The 
problem is with the overall brand 
which simply smacks of being in the 
wrong place at the wrong time.

Meanwhile, in the US we have 
the ongoing saga which is Sears 
Holdings Corp, which filed for 
Chapter 11 bankruptcy on October 
15. A raft of store closures and deals 

in attempts to stay afloat appear 
to have failed to save the retailer, 
which listed US$6.9bn in assets and 
– gulp - US$11.3bn in liabilities in 
the filing.

Sears will start closing an additional 
142 unprofitable stores near the end of 
the year. It had previously announced 
the closure of 46 unprofitable stores, 
a move which is expected to be 
completed by November 2018. The 
Sears and Kmart chains have 894 US 
locations left, compared to a total 
of 3,500 between them when they 
merged in 2005.

It is hard to see a happy ending 
in either the case of Debenhams 
or Sears. Apparel Insider spoke to 
Harsha Wickremasinghe, head of 
business intelligence at Livingstone, 
the international midmarket 
and debt advisory firm, on the 
announcement from Debenhams

Wickremasinghe told us: “The 
Debenhams announcement 
highlights just how unfit for purpose 
the department store model is in 
today’s retail environment. 

“The embattled retailer has outlined 
hard-hitting plans to transform itself 
into a relevant retail entity for the 21st 
century...but it smacks of desperation 

and begs the question as to why it has 
taken so long to address basic issues.

“Debenhams sits firmly in the 
squeezed middle and it’s lackluster 
stores, uninspiring brand mix and 
poor digital capabilities has left 
it woefully exposed at a time of 
intense structural change in retail.

“Whilst highlighting ‘above market 
growth’ in digital sales, they remain 
well below 20 per cent - which is 
simply unacceptable.”

We are not convinced that a lack of 
adaption to digital is the problem for 
Debenhams – or other retailers that 
have been slow at making the digital 
transformation, for that matter. The 
problem, we believe, is the lack of a 
clear USP.

In fact, a new report from clothing 
industry consultancy Clothesource 
would appear to back up such a 
theory. The report cites the example 
of Primark which has physical stores 
only and backs this up with smart 
online marketing. It also claims bricks 
and mortar apparel sales have grown 
every year since the 2008 recession. 

“E-commerce doesn’t just sell less 
than people think: it costs more than 
people expected,” claims the report.

Clothesource points to the fact 
that, in the UK, Primark makes 
more profit than any other clothing 
retailer – despite the fact it doesn’t 
sell online.

Primark doesn’t sell online – well 
not yet anyway – because it doesn’t 
need to. Why? Because it is cheap. 
Very cheap. And it backs up rock 
bottom prices for staple fashion 
items with best-in-class social media 
engagement. 

Other top performers also have a 
clear USP. Boohoo? Styles straight 
off the catwalk, cheap prices, great 
social media. Asos? Similar, perhaps 
aimed at a slightly more affluent 
demographic. Zara? High end, chic 
clothing at premium prices.

What is Debenhams’ USP? What 
is Sears’? We’re really not sure, and 
that’s the problem.
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“The objective of 
the event was 
to stimulate 
exchanges, 
collaborations, 
and partnerships 
to enable 
progress on this 
complex and 
challenging 
topic

“

he investors have now 
launched an initiative which 

is also calling for a ban on child 
labour and excessive overtime. The 
move, the first of its kind to see 
investors pressing hard for serious 
social reform in textile supply chains, 
could potentially be decisive in 
turning the needle on such issues.

The Dutch institutional investors 
have established the Platform Living 
Wage Financials (PLWF) initiative 
which is campaigning for fair wages 
in the textile sector in the developing 
world. The investors include asset 
managers MN, Kempen, Achmea IM, 
NN IP and Robeco. The initiative is 
also calling for textile manufacturers 
to increase the salaries of staff in 
clothing factories to a ‘living wage’.

Under the umbrella of PLWF, the 
financial institutions have come 
together to encourage, support and 
monitor the companies they invest 
in to address living wage in their 
global supply chains. The logic of the 
collaboration is simple: achieving 
better wages for workers cannot be 
done in isolation, and the investors 
are using their collective financial 
muscle to attempt to leverage change 
in global apparel supply chains.

Within the PLWF, one of the main 
means of stimulating companies’ 
progress on living wage is by 
assessing investee companies against 
a robust living wage assessment 
methodology. The assessment 
methodology was developed by ASN 
Bank and a UK accounting firm 
Mazars, and it closely follows the 
UN Guiding Principles Reporting 
Framework.

The assessment does not stipulate 
which living wage benchmark 

companies should follow or what the 
appropriate wage rate per region is. 
The main objective of the assessment 
it to ensure that each company has 
adequate policies, procedures and 
processes in place to be able to 
determine whether its suppliers pay a 
living wage and, if they do not, what 
steps need to be taken to progress 
toward it.

“International organisations and [non-
governmental organisations] have 
been advocating fair pay in the sector 
for years, but most multinationals 
pay labourers in poor countries the 
minimum wage, which is often much 
lower,” according to Karlijn van 
Lierop, head of sustainability at MN.

Van Lierop argues that textile firms 
would be more likely to implement 
wage increases if investors raised 
the issue, adding that the platform 
expected manufacturers to provide 
for better wages at their suppliers as 
well as their own factories.

She adds: “At MN we think 
responsible investment is really 
important, we want to make a 
positive impact with our investments. 
Understanding which brands are 
really addressing human rights risks 
for us is important to understand 
which brands and companies 
mitigate human rights risks and have 
a long-term strategy because we 
believe those will be the companies 
that perform well in terms of 
financial performance as well as 
social performance.”

The platform has engaged with 
27 textile firms initially, to find 
out whether they have a policy in 
place to improve wages in garment 
manufacturing countries.

MN itself works with 14 large listed 

garment and footwear brands, 
and the PLWF as a whole has an 
even broader reach. By guiding 
and assessing the companies to 
determine which companies have 
been leading on the issue and 
which need to do more, they aim to 
motivate the ‘laggards’ to follow their 
better-performing peers.

Brands are also involved with 
the platform. Indeed, seven 
representatives of the companies 
that are among the engaged 
‘targets’ of the Platform 
attended an official launch 
event of the collaboration 
on 27 September at MN. 
These are Asics, Asos, 
Adidas, Burberry, Esprit, 
H&M and Marks 
& Spencer.

Among 
attendees 
were 
Fiona Sadler, 
head of ethical 
trading at Marks 
and Spencer, Cecilia 
Tiblad Berntsson, social 
sustainability manager at 
H&M, Alice Strevens, head of ethical 
trade at Asos, and Lary Brown, vice 
president and head of global social 
compliance & sustainability at Esprit 
(photo: Bart Maat) 

The event was also attended by 
120 participants from Dutch and 
foreign financial institutions, 
NGOs, international organisations, 
multi-stakeholder initiatives, ESG 
research providers and government 
representatives. 

The objective of the event was to 
stimulate exchanges, collaborations, 
and partnerships to enable progress on 

Investor collaboration 
calls for living wages
A group of global institutional investors with combined assets of more 
than €725bn have called for fairer wages in textile supply chains 
By MARK LANE

T
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Living wages

“everyone in the industry needs to be 
paying on a level playing field

“

Fiona Sadler , Marks & Spencer

this complex and challenging topic.

Talking at the event, Jessica Simor, 
prominent barrister and human 
rights specialist said: “A living wage 
needs to be clearly recognised as 
a fundamental human right.” She 
also argued that statutory minimum 
wages in garment producing 
countries do not provide an adequate 
living standard for workers. 

A living wage will 
also continue to be 
a priority area for 
The Circle NGO, 

of which Simor is 
a leading member. In 

2017, The Circle published 
a 300-page report on the 
(legal) circumstances 

related to wages in 
14 major garment 
producing 
countries and 
subsequently 

presented 
the report at the 

European Parliament. 

Also talking at the event was Irina 
van der Sluijs, a senior human 
rights advisor at ASN Bank, who 
introduced ASN Bank’s assurance 
and engagement trajectory on living 
wages. Van der Sluijs presented the 
assessment results of 14 garment and 
footwear brands whose living wage 
assessment process was formally 
assured by UK accounting firm 
Mazars. She highlighted that most 
of the assessed companies find 
themselves in the ‘developing’ and 
‘maturing’ stage (25-50 per cent 
and 50-75 per cent respectively), 
which van de Sluijs perceives to 
be a positive outcome. It suggests 
most of the garment brands under 

assessment regard living wages as 
a ‘salient’ issue. She also stressed, 
however, that a majority of the 
companies still need to move towards 
real integration by putting living 
wage in the core of their business.

The core discussion of the day focused 
on the ways in which garment and 
footwear brands can enable the 
payment of living wage to their supply 
chain workers. Among the four 
representatives of the PLWF’s ‘target’ 
companies that were present, namely, 
Fiona Sadler of Marks & Spencer, 
Alice Strevens of Asos, Lary Brown of 
Esprit, and Cecilia Tiblad Berntsson 
of H&M, there was a widespread 
agreement that governments in 
garment producing countries need 
to set more robust minimum wages 
that would come closer to local living 
wage estimates. Fiona Sadler (Marks 
& Spencer) stressed that “everyone in 
the industry needs to be paying on a 
level playing field” and that raising the 
industry’s minimum wages plays a key 
role in this process. “We cannot rely on 
government action alone,” she added.

Lary Brown (Esprit) pointed out 
the enabling role played by ACT, 
a collaboration of global brands 
and retailers that pursues industry 
bargaining mechanisms to address 
structural barriers to living wages 
(see Apparel Insider, previous issue).

Since industry bargaining processes 
are, however, rather lengthy, 
participants agreed it is also 
important that companies take 
ownership over the living wage 
implementation process. This 
was emphasised by Cecilia Tiblad 
Berntsson (H&M), who explained 
that besides supporting industry 
bargaining through ACT, H&M 

focuses on directly influencing the 
living wage implementation process. 
It does so, she said, by ensuring 
that wage management systems at 
the supplier factory level are fair, 
transparent, and progressive, and 
by supporting its suppliers through 
responsible purchasing practices. 
(It should be noted in this context 
that Clean Clothes Campaign claims 
H&M has reneged on a living wage 
pledge made several years ago and is 
moving too slowly on this issue).

Although the PLWF has only just 
launched, the target brands as well 
as other participants of the day 
noted that the investor collaboration 
already offers evidence of added 
value. Brown (Esprit) acknowledged 
that the PLWF and the living wage 
assessment methodology employed 
by the investor coalition to track 
companies’ progress have already 
enabled Esprit “to move things 
forward”. Similarly, Tiblad Berntsson 
(H&M) stressed that financial 
institutions can help garment brands 
spread and positively frame the 
discussion. She noted that H&M 
recognises the value of such investor 
influence since a lot of change 
comes from awareness raising.

We will watch the work and progress 
of the PLWF closely. We are greatly 
encouraged by the early signs, most 
notably its own assertion that it does 
not want to replicate the initiatives 
already out there on this issue, 
rather, develop its own internal 
benchmarking to assess brands on 
living wage progress.

Such investor scrutiny on this issue is 
greatly welcome, and brands would 
do well to take heed.



e looked at automation in the 
last issue of Apparel Insider 

and the possible impact it will have 
on apparel supply chains – potentially 
leading to significant job losses in 
South East Asia and placing already 
vulnerable workers at even greater 
risk of economic exploitation.

But what if automation could have 
a positive side (beyond boosting 
productivity and profits for factory 
owners)? New research from 
consultants McKinsey suggests that 
automation, when factored alongside 
rising production costs in key 
sourcing hubs such as China, could 
actually lead to a major win-win as 
far as sustainability is concerned. 

McKinsey’s paper suggests that 
near-shoring and more automated 
production models by brands, “have 
the potential to enable sustainability 

further and to support the adaptation 
of a circular economy in the apparel 
sector.”

The ideal model would be new, near-
shored fabric industries investing 
in the latest resource-efficient 
technologies. Automated production 
of high-quality, customised items 
would be followed up with on-
demand retails sales – meaning zero 
excess inventory. Futuristic recycling 
technologies could then upcycle used 
clothing and the whole, near-shored 
process start again.

Such a vision is not as idealistic as 
it might sound. McKinsey surveyed 
industry executives and sourcing 
teams at leading international apparel 
brands and 79 per cent of them said 
a step change in near-shoring for 
speed, “is somewhat or highly likely 
by 2025.” More near-shoring is very 

likely on the cards then; the question 
is, to what extent.

Notably, the report suggests 
that sustainability is a key factor 
in executive decision making 
on this issue. “Consumers are 
becoming increasingly aware of 
the environmental impact of the 
traditional linear apparel production 
modes, and the public outcry 
concerning overstock liquidation is 
becoming louder,” notes the report. 
Respondents may well have had 
the furore of the Burberry stock 
incineration on their minds when 
answering this question, although 
Burberry is not the only business 
with such issues. H&M is said to 
be sat on gargantuan amounts of 
inventories right now, hence the 
perennial sale on its website.

Lessons are being learnt here – 
perhaps somewhat too late for some 
– and one of these is that placing all 
one’s sourcing eggs in South East Asia 
might not necessarily be the wisest 
way to go about things in this age of 
ultra-fast fashion.

Near-shoring + automation 
= sustainability
Rising production costs in South East Asia coupled with improvements in 
automation could inadvertently lead to a more sustainable apparel value chain 
By MARK LANE

W
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Near-shoring

“Mass-market 
apparel players 
that embrace 
automation 
technologies 
to become 
faster and more 
sustainable 
will likely be 
tomorrow’s 
winners”

“

The report points out that while 
brands shifted production to Asia 
in their droves two decades ago, the 
benefits of producing far away are 
becoming outweighed by the costs. 
Moreover, more nimble operators 
such as Boohoo and Asos – both of 
which produce much of their product 
in the UK, where they are based – are 
grabbing market share.

The report suggests speed to market 
and in-season reactivity are now 
more critical than ever to an apparel 
player’s success. Indeed, nearly two-
thirds of apparel executives surveyed 
and about 80 per cent of international 
chief procurement officers said these 
two capabilities are top priorities.

Adds the report: “Today, the industry 
is at a crossroads where speed 
beats marginal cost advantage and 
basic compliance is upgraded to an 
integrated sustainability strategy. 
The traditional supply chain setup is 
now challenged, and as labour costs 
converge, brands and retailers are 
starting to rethink their sourcing and 
production models more broadly.

“For many apparel companies, this 
might seem a daunting task. Their 
lead times are long; their production 
processes are laborious and linear. 
So, what can they do? The answer 
is to make bold yet disciplined and 
balanced investments in near-shoring, 
automation, and sustainability – and 
do it immediately.”

Note that final point about 
sustainability. The message of the 

report is clear: for brands that get this 
right there is a real win-win given 
that sustainability is now becoming 
a serious area of added value and a 
great way to win hearts and minds 
among young consumers.

Indeed, the McKinsey research found 
that more than three quarters of 
respondents cited sustainability as 
being somewhat or highly likely to be 
a key purchasing factor for mass-
market apparel consumers by 2025.

“Mass-market apparel players that 
embrace automation technologies to 
become faster and more sustainable 
will likely be tomorrow’s winners.”

As indicated, a key focus of the report 
is that near-shoring is becoming a 
more attractive option in light of 
automation, the fact that it offers 
sustainability benefits and also the 
fact that unit costs are rising across 
many parts of South East Asia.

But which foreign markets 
potentially stand to lose out? And 
is it really more cost effective to 
produce garments in the US, China, 
Bangladesh or elsewhere?

McKinsey’s report acknowledges that 
this is no straight forward question, 
although the authors do suggest 
that even from a landed-cost price 
perspective, nearshoring can be 
economically viable in certain cases, 
mostly due to savings in freight and 
duties. For instance, a US apparel 
company that moves production of 
basic jeans from either Bangladesh 
or China to Mexico can maintain or 

even slightly increase its margin, even 
without higher full-price sell-through 
based on current estimates.

The authors suggest that, compared 
with Europe, unit costs remain 
significantly lower when sourcing 
from Bangladesh, but reshoring from 
China to Turkey is economically 
viable. Landed-cost prices for denim, 
for example, can be three per cent 
lower when sourced from Turkey. 
However, onshoring production to 
Germany or the United States will not 
result in breaking even.

Of course, this focus purely on unit 
costs ignores the bigger picture. 
As already indicated, automation’s 
increasing influence also has to be 
factored in, as do the sustainability and 
speed-to-market benefits of producing 
closer to one’s chosen market. 

Produce to order, produce close to 
home and design with full recycling 
in mind: the smart brands will be 
adhering to this model in the coming 
years, and something tells us the 
typical big brand sourcing model in 
2025 will be very different to the one 
we see today.

McKinsey’s research was carried out 
in collaboration with the leading 
institute for textile technology and 
textile manufacturing research, the 
Institut für Textiltechnik of RWTH 
Aachen University, the Digital 
Capability Center Aachen which 
helped analyse current and potential 
automation technologies and the 
McKinsey Global Institute.
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Manufacturing’s 
coming home – but 
not just yet
While McKinsey’s research points towards opportunities in near-
shoring, US apparel and textile manufacturers are not taking 
advantage of them just yet. Figures from a new paper by the US 
International Trade Commission (USITC) suggest that talk of a 
‘Made in the US’ resurgence in textiles may be premature. The paper 
shows that after four years of decline, US textile shipments increased 
in 2017 to US$39.6bn, much of this – over 60 per cent - for the 
domestic market. However, this figure remained three per cent below 
the 2013 level. Textile exports also remain static. At US$10.6bn, US 
textile exports in 2017 were below the five-year high of US$12.1bn 
in 2014. The paper argues that in the domestic US apparel sector, the 

available evidence suggests that in recent years “reshoring has taken 
place, albeit on a modest scale.”

Says the paper: “Rather than simply increasing capacity, some of 
the new investment is likely replacing existing equipment, as firms 
upgrade and modernise their manufacturing processes and/or focus 
their operations on different products. However, along with new 
investments, there have been closures and restructuring in some 
segments of the industry. For example, in late 2017, Cone Denim, an 
iconic domestic producer of denim, announced the closure of its US 
denim plant.”

The paper suggests that data on investment, shipments, trade, 
and employment provide only “mixed evidence of an industry in 
recovery.” Total capital expenditures in plants and equipment for 
the textile and textile product sectors increased by 36 percent in the 
2013–16 period, rising from US$1.6bn in 2013 to US$2.1bn in 2016, 
the latest year for which data is available. The 2016 level was also well 
above the pre-recessionary level in 2008 US$1.4bn suggesting these 
sectors are seeing a resurgence.



Shining a light on 
Chinese suppliers

“China’s 
environmental 
enforcement 
has significantly 
strengthened, 
and 
environmental 
information 
disclosure 
continues to 
expand

“

The IPE’s annual Green Supply Chain Corporate Information 
Transparency Index suggests brands are improving green procurement 
in Chinese textile supply chains

Supply chain transparency
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EIJING - Levi’s is the 
world’s top ranked apparel 

brand in a new report which assesses 
leading global brands on their green 
supply chain practices in China. 
The next best placed apparel brands 
are C&A, followed by Nike, both 
of which are which major risers. 
Primark, H&M, Inditex and Target 
are all also in the top ten in the 
report, which indicates that the 
apparel industry is pressing suppliers 
in Asia harder than ever on textile 
pollution information disclosure.

This is the fifth version of the Green 
Supply Chain CITI (Corporate 
Information Transparency Index) 
evaluation report, published by 
Institute of Public and Environmental 
Affairs (IPE). The report aims to use 
environmental big data to generate 
solutions to help leading multinational 
and local brands develop green 
procurement on a greater scale. In 
all, 306 brands were ranked, 76 in the 
textile and apparel sectors.

IPE uses the index to score brands 
using government compliance 
data, online monitoring data, and 
third-party environmental audits, as 
well as trends in the environmental 
performance of factories in the 
brands’ supply chains.

The latest report arrives at a 
time when China is intensifying 
environmental supervision. 
Significant swathes of the industry, 

particularly in wet processing, have 
been forced to close as the costs 
of complying with sterner new 
pollution laws is too high. “China’s 
environmental enforcement has 
significantly strengthened, and 
environmental information disclosure 
continues to expand,” says the report.

The report indicates a huge spike 
in the number of apparel brands 
which are using the IPE’s database 
to screen their Chinese suppliers for 
environmental compliance and push 
them to disclose information.

The report also shows that ten apparel 
retailers have now joined the IPE 
Green Supply Chain Map, a unique 
tool which links leading multinational 
corporations to their suppliers’ 
environmental performance.

The ten brands are now 
transparently illustrating 
their suppliers’ environmental 
performance are adidas, Esprit, Gap, 
Inditex, Levi’s, New Balance, Nike, 
Puma, Target and Tesco.
IPE has been around for many 
years and was at the vanguard of 
the transparency movement. It 
recognised long before many others 
that information is power, and 
that exposing environmental bad 
practice – and potentially linking 
it with purchasing brands – is the 
only way to compel the textile value 
chain to improve its environmental 
performance.

IPE director Ma Jun, said: “The 
increased intensity of law enforcement 
can, in the long run, motivate 
enterprises to reduce their own 
emissions and assume primary 
responsibility for environmental 
rectification, gradually reversing the 
conditions in which bad performers 
drive out good performers. But 
inspections also mean that upstream 
environmental compliance risks 
are expanding, and environmental 
management must become a 
prerequisite to safeguard supply chain 
security and stability.” 

To promote the implementation of 
the Paris Agreement, this round of 
IPE evaluation also deepened the 
assessment of multinational and 
local brands to promote supply chain 
greenhouse gas (GHG) emissions 
reductions. The evaluation shows 
that compared to a company’s own 
operational activities, all other indirect 
emissions in the corporate value chain 
(Scope 3) are a major source of GHG 
emissions in most industries. Nike 
and Walmart are among the leaders in 
this extension of the evaluation.

In terms of recommendations, the 
report suggests that government 
departments advance the 
implementation of information 
disclosure requirements, valuing the 
role of enterprises in the construction 
of green supply chains and promoting 
the best practices of leading 
enterprises to more industries. It is 
also recommends that government 
learn from the best practices of 
multinational and local brands to 
push all levels of the government to 
adopt green procurement. 

In addition, it is suggested that more 
multinational and local brands, 
with the help of data-based and 
interconnected tools, improve green 
supply chain management; that 
financial institutions incorporate 
green supply chain performance into 
green finance considerations; and 
that public media, environmental 
organisations, and other third parties 
give more recognition to enterprises 
that actively develop green supply 
chains, to guide consumers in the 
practice of green consumption. 

B
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Intertextile Shanghai Apparel Fabrics
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Sustainability gets serious

“Nine million 
tons of plastic 
are dumped 
into the world’s 
oceans every 
year – from 
littering, fishing 
vessels and 
improper waste 
management

“
Taking place in September for the first time, the earlier date of the 2018 
Autumn Edition of Intertextile Shanghai Apparel Fabrics saw around 
78,000 trade buyers from 110 countries, sourcing from 4,480 exhibitors 
from 33 countries. By MARK LANE

ustainability is no passing 
fad in China, that much 

is clear. At the recent Intertextile 
Shanghai Apparel Fabrics, 
sustainability was the first word 
on the lips of most visitors and 
exhibitors I spoke to during a 
rewarding three-day visit to this 
year’s show. Word on the street is 
that China’s authorities are clamping 
down on polluting industries like 
never before, with many operators 
in textile and apparel value chains 
having been shut down – sometimes 
permanently – for flouting tough 
new environmental regulations.

To that end, Intertextile Shanghai is 
very much a reflection of the current 
zeitgeist in China, with the All about 
Sustainability Zone significantly 
beefed up and increased exhibition 
spaces for sustainably focused 
organisations, including Hyosung, 
Invista, DuPont and Oeko-Tex, 
Ecocert and GOTS.

Leon Xu, sales manager, Hemp 
Fortex Industries (Rushan), 
China told Apparel Insider: “This 

edition we moved to the All About 
Sustainability area, and because of 
this we have met more high-quality 
customers who are interested in our 
sustainable products. Environmental 
protection is a big trend in China 
now, and Intertextile is a good 
platform for us to meet domestic 
buyers, while we can also meet some 
of our overseas customers here.”

The overall fair itself also appears to 
be going from strength to strength. 
Offering her post-event run-down, 
Wendy Wen, senior general manager 
of organisers Messe Frankfurt 
(HK) told us: “The diversity and 
internationality of Intertextile 
Shanghai Apparel Fabrics once 
again came to the fore, as exhibitors 
and buyers were widely satisfied 
in meeting their participation 
objectives. This was aided by the 
earlier date which more closely 
aligned the fair with the industry’s 
earlier autumn / winter sourcing 
season, and was appreciated by both 
exhibitors and buyers.”

Taiwanese technical textile specialist 

Far Eastern New Century (FENC) 
has been a visitor for some time, 
and used the fair to announce it had 
received a Sustainability Award from 
adidas for its close collaboration on 
the Ocean Plastic Recycled Project.

Eric Huang, senior vice president, 
FENC Filament, told Apparel Insider: 
“Nine million tons of plastic are 
dumped into the world’s oceans every 
year – from littering, fishing vessels 
and improper waste management. 
Scientists expect the amount of 
plastic trash in the oceans to double 
in the next decade. Not only do fish 
and marine animals get entangled in 
plastic, they eat it and humans in turn 
eat the fish from the same oceans. In 
fact by 2050, scientists predict that 
there will be more plastic (by weight) 
than fish in the ocean. And FENC is 
doing as much as we can about it.”

Other figures from the event show 
that, on the international exhibitors 
side, strong growth was registered 
in the Functional Lab with the 
number of exhibitors increasing by 
92 per cent, while participation in 
the Premium Wool Zone grew by 
30 per cent. In Accessories Vision, 
the number of overseas exhibitors 
increased by 25 per cent.

The next edition of Intertextile 
Shanghai Apparel takes place on 
12-14 March 2019.
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“The 2018 
benchmark 
leaders 
show a deep 
commitment 
to scaling 
their global 
value chains 
of preferred 
fibre and to 
benchmarking 
their progress 
against the 
industry

“

There was standing room only at Textile Exchange’s annual 
sustainability conference in Milan, which offered further 
evidence that sustainability is a conversation all parts of the 
apparel industry now want to be a part of. By BRETT MATHEWS

Power 
in numbers

e hear much about the 
importance of scale when 

it comes sustainability, so here 
is something to consider: the 
recent Textile Exchange annual 
sustainability conference in Milan 
attracted more than 800 delegates. Is 
this a record for a one-off conference 
of this nature? There are many 
exhibitions in this space, but in terms 
of a niche conference, we would be 
surprised if any other event has come 
close to this figure.

The fact that so many were there is 
indicative of the huge and growing 
interest in this area right now. There 
is good reason for that. The many 
delegates we spoke to all agreed that 
things have begun to get decidedly 
interesting in the past 18 months. 
Sustainability projects are leaving 
the laboratory and entering the 
commercial space. Actions are 
replacing words and rhetoric, as the 
penny appears to be dropping for 
brands that kicking this particular can 
down the road is no longer an option.

For a journalist, this particular 
conference was manna from heaven, 
with Textile Exchange releasing a 
series of reports as well as breaking 
arguably one of the year’s biggest 
stories at the event. This was 
the announcement that the UN 
Framework Convention on Climate 
Change (UNFCCC), in partnership 
with several global fashion brands 
and stakeholders, will launch the new 
‘Fashion Industry Charter for Climate 

Action’ later in 2018.

The charter is designed to align with 
the Paris Agreement and includes 
greenhouse gas emission reduction 
as well as a decrease in coal-driven 
power generators. One of the more 
concrete goals is a commitment to 
at least a 30 per cent reduction in 
greenhouse gas emissions throughout 
the entire apparel industry value 
chain by 2030.

The charter is the result of an 
ongoing dialogue between brands 
such as Puma, Adidas, C&A, Hugo 
Boss, H&M and Filippa K together 
with representatives from fabric 
manufacturers, recycling associations 
and fibre innovators

This is important news, notably 
because of the emphasis on the whole 
value chain. In terms of emissions, we 
have seen plenty of brands focus so 
far on the low hanging fruit of their 
own retail operations. Things get 
much more difficult when one begins 
to delve into often coal powered 
supply chains in sourcing destinations 
such as China. This is a nettle that 
needed to be grasped sooner 
rather than later, and we like 
the (relatively) short time-
scale of 2030. One to watch 
with interest, for sure.

The event also saw the 
release of Textile Exchange’s 
Preferred Fibres report 
which showed that H&M is 
the world’s leading user of 
sustainable cotton. The new 

findings also show that Nike tops the 
list of recycled polyester users, C&A 
is the world’s biggest user of organic 
cotton and IKEA is the biggest user of 
recycled cotton.

H&M has said it aims to use only use 
recycled or other sustainably sourced 
materials by 2030.

“With our yearly and steady increased 
use of recycled or other sustainably 
sourced materials, we not only 
push the demand of widely used 
materials such as organic cotton, 
but also influence the scalability 
of new sustainable materials,” said 
Cecilia Brännsten, environmental 
sustainability manager at H&M group.

Other companies on the reports’ 
‘leaderboards’ include: Inditex, 
the company behind Zara (second 
largest user of Lyocell and fourth 
largest user of preferred manmade 
cellulosics); Target (third largest 
user of recycled polyester and fifth 
largest user of preferred down); and 
The North Face (second largest user 
of preferred down).

“The 2018 benchmark leaders show 
a deep commitment to scaling their 
global value chains of preferred 
fibre and to benchmarking their 
progress against the industry,” 
said Liesl Truscott, director of 
Europe and materials strategy 
for Textile Exchange. “These 

companies have also made 
significant investments 
in developing the supply 
chain needed to achieve 
the necessary measures 
of scale in preferred fibre 
production. And we are 
particularly excited about 
the growth of the 100 per 
cent club, those who have 
converted completely from 
conventional fibre.”

W
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Textile Exchange conference

““Companies 
look at their 
portfolio and if 
they are using 
a significant 
amount of 
a fibre they 
want to use 
a preferred 
version and, 
today, recycled 
polyester is 
the preferred 
version 
alternative to 
virgin

“

Karla Magruder,  
Textile Exchange Board 
Member and sustainability 
consultant

The event also saw an update on 
Textile Exchange’s rPet challenge 
which showed that global apparel 
brands have notably ramped up the 
use of recycled polyester in their 
collections since signing a pledge 
made in January. 

Textile Exchange announced a 
collective 36 per cent increase by 
signatory companies following the 
launch of the rPet Challenge at the 
start of this year.

Adidas, Eileen Fisher, Gap Inc., 
H&M, IKEA, Lindex, Target and 
Timberland were among 45 brands 
to make the initial commitment, 
which was tracked via participation 
in the Polyester Module of Textile 
Exchange’s annual Preferred Fibre 
and Materials Benchmark Survey.

The surge in usage, which saw 
signatories smash through their 
2020 target of 25 per cent, suggests 
recycled polyester is increasingly 
becoming the preferable option for 
brands. Indeed, the news follows a 
commitment made by Adidas earlier 
this year to transition to 100 per cent 
use of recycled polyester in all its 
products by 2024.

Talking to Apparel Insider about the 
results in Milan, Karla Magruder, 
Textile Exchange Board Member and 
sustainability consultant, suggested a 
strong belief system by brands to use 
more sustainable fibres. “Companies 
look at their portfolio and if they are 
using a significant amount of a fibre 
they want to use a preferred version 
and, today, recycled polyester is 
the preferred version alternative to 
virgin,” she told us.

There have been indications 
in previous years that cost is a 
significant factor when it comes to 
recycled polyester and has prevented 
some brands making the transition. 
Magruder acknowledges that cost will 
always be important for brands and 
this is something Textile Exchange’s 
rPet working group considers, with 
the wish always being to see cost 
parity between any fibre and its 
preferred or sustainable alternative.

Asked about trends in recycled 
polyester, Magruder said 
mechanically recycled polyester 
remains the most commonly used 
and most commercial. She told us: 
“There is some chemically recycled 
polyester but not at the same scale 
and currently it is more expensive 
and doesn’t currently have the same 
environmental profile as mechanically 
recycled. But that may change.”

The Milan event appeared stronger on 
content than in previous years, with 
an eclectic mix of speakers, many of 
whom – certainly on the brand side – 
were notably more candid about the 
challenges facing the industry than 
in previous years. The transparency 
agenda would appear to be alive and 
well, and long may that continue.

Other notable announcements 
included news that British designer 
Stella McCartney has launched a 
new foundation which, among other 
things, will seek to bridge the gap 
between sustainable fashion design 
being taught in colleges and design 
schools and the sustainability work of 
brands and retailers.

Talking during a panel discussion 

on the role of luxury brands in 
sustainability, Claire Bergkamp, 
worldwide sustainability & 
innovation director at Stella 
McCartney, said: “I have spent a lot of 
time with Stella in design schools and 
have noticed, around the world, there 
is not a lot of talk about sustainability. 
[As part of the Foundation] we 
want to work globally with design 
programmes to bridge that gap.”

Bergkamp pointed out how creative 
directors in brands often “set the 
tone” and their decisions “filter 
down,” hence influencing them at 
an early stage in terms of sustainable 
design values could potentially 
have a powerful impact. “We are 
genuinely trying to empower 
the next generation of designers 
with knowledge and skills around 
sustainability,” she added.

Textile Exchange also used the event 
to announce a new collaboration 
with the (mighty impressive) 
German Partnership for Sustainable 
Textiles aimed at fostering “broader 
transformation of the industry.”

The two organisations will work 
together in a number of areas 
including raising awareness 
and capacity building measures 
in cooperation with relevant 
stakeholders of the garment and 
textile industry. They will also 
look at ways to promote collective 
engagement in production countries 
through the sharing of experiences 
and by “providing a platform for 
dialogue between producers, brands 
and other supply chain actors and 
relevant organisations.”
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Microfibre pollution traced back four decades

Fashion events 
spotlight biodiversity

Vietnam 
initiative 
to boost 
greening 
of industry

InBrief
INDUSTRY NEWS AND RESEARCH

HANOI - WWF and the Vietnam Textile 
and Apparel Association (VITAS) have 
launched a project aimed at boosting 
environmentally sustainability in the 
Vietnamese textile sector. The initiative 
aims to encourage players in the 
domestic textile sector to promote 
better river basin governance, water 
quality improvement and sustainable 
energy use.

The project is sponsored by HSBC as part 
of the ‘Driving impact reduction through 
the textiles value chain’ to support 
the green textile industry in China, 
Bangladesh, India and Vietnam.

As one of Vietnam’s most economically 
important sectors, the textile and 
apparel industry contributes 15 per 
cent of its total export value, with 
6,000 factories and over three million 
employees.

However, the textile and apparel sector 
can have significant impacts on water 
resources and greenhouse emissions, 
and there has been a determination 
by authorities in the country not to go 
down the same route as China, where 
pollution was allowed to go unchecked 
for decades.

“Vietnam ranks as the fifth largest 
exporter of apparel goods in the 
world, but our industry is more 
famous for low cost production with 
limited environmental standards. 
With customers worldwide now more 
conscious about the environment, this is 
forcing a lot of global brands to change 
their operations to include higher 
environmental and social standards. 
If we do not change our practice now, 
Vietnam could lose its competitiveness,” 
said Mr. Vu Duc Giang, chairman of VITAS.

The project will be implemented from 
2018 to 2020.

LONDON - Conservation charity 
Synchronicity Earth, in partnership with The 
Environmental Funders Network, Canopy 
and The Sustainable Angle, is launching a 
series of events that uses fashion as a lens 
through which to explore biodiversity.

The Fabric of Life series is a programme of 
events in London over the next six months. 
It will aim to increase philanthropic focus 
on the environment and biodiversity and 
will be supported by well-known names 
in modelling and acting including Arizona 
Muse, Wilson Oryema and Alison Sudol. 

Currently, only 3 per cent of global 

philanthropic giving goes on the 
environment, a fraction of which goes 
towards biodiversity, claim the organisers. 

Jessica Sweidan, founding trustee at 
Synchronicity Earth, said: “For me, the link 
between unsustainable fashion and the 
loss of biodiversity is the last orangutan in 
a clear-cut forest. Our insatiable thirst for 
buying more clothes more often is putting 
the Earth’s most precious wild places at 
risk, pushing species towards extinction, 
destroying livelihoods and communities. Out 
of sight can no longer be out of mind.”

OBAN - Microfibre pollution has been an 
issue in the deep sea for at least four decades, 
according to the findings of the first ever 
long-term study of the subject. Scientists 
studied the ingestion of microplastics by two 
deep-sea benthic invertebrates over four 
decades, going back to 1976. They identified 
eight polymers, of which polyamide and 
polyester dominated – indeed, 95 per cent of 
samples found came from textile fibres.

Benthic invertebrates are organisms that 
live on the bottom of a water body (or 
in the sediment) and have no backbone. 
They include worms, clams, crabs, lobsters, 

sponges, and other tiny organisms.

The research found that ingested 
microplastic abundance in the study area 
remained relatively consistent from the 
period 1976–2015, although the data also 
indicates microplastics may have been 
present at the study location - Rockall 
Trough, North East Atlantic - prior to 1976.

Says the research paper: “Previous studies 
from marine systems have tended to provide 
only a snapshot in time and there is a lack of 
quantitative long-term data on microplastic 
pollution. This study provides one such 
assessment and indicates that microplastics 
may have been present on the seafloor at 
this locality prior to 1976.”

“Considering the mass production of plastics 
began in the 1940s - 50s our data suggest the 
relatively rapid occurrence of microplastics 
within the deep sea.”

Further Reading:  
bit.ly/2ERT2Li 
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Bangladesh 
defies MEPs, 
says Accord 
must go

Friends of Earth 
targets polyester

Ternua goes 
PFC-free

InBrief
INDUSTRY NEWS AND RESEARCH

MONDRAGÓN - Spanish outdoor brand 
Ternua has announced it has completely 
removed PFCs from its outdoor clothing 
collections. PFCs or fluorocarbons are 
particularly well known for their use in the 
outdoor clothing industry in waterproof 
and dirt repellent finishes. However, PFCs 
are environmentally harmful substances. 
Once released into the air or water, they are 
dispersed throughout the world, taking a 
long time to decompose.

Edu Uribesalgo, Ternua’s director of 
innovation and sustainability told Apparel 
Insider: “We are a small brand and every 
change takes a lot of effort. We have had to 
search, research and contact many suppliers 
to continue offering the same technology 
but in an environmentally-friendly way. 

“We also wanted to continue working with 
top fabric brands but due to their larger 
size, they were slower than us in this regard. 
We have been incorporating new fabrics, 
perhaps not as well-known as others, but 
with the technical level that we need, so 
they were aligned with us being PFC-free. 
We have also been doing a lot of work with 
top brands to accelerate their processes 
of elimination of harmful substances in 
their water repellency finishes. Finally, we 
adopted them and, most importantly, did in 
a short period of time”. 

LONDON - Environmental group Friends 
of the Earth has launched a campaign to 
educate consumers on microplastics and 
ultimately try shift the apparel industry 
away from polyester. The campaign group 
is warning consumers they could be eating 
tiny plastic particles which enter the food 
chain via the world’s oceans. 

Apparel Insider caught up with Julian 
Kirby, lead plastics-free campaigner for 
Friends of the Earth, and asked whether 
the NGO is campaigning for polyester to 
be phased out.

He told us: “We recognise that a huge 
proportion of our clothes are now 
made from synthetic materials, and that 

DHAKA – As we went to press, we heard 
news that the Government of Bangladesh 
will not extend the tenure of the Bangladesh 
Accord beyond November 30. The tenure of 
the Accord was initially supposed to come to 
an end in May but the government extended 
it by six months. There had, however, been 
international calls by MEPs and labour rights 
NGOs for this deadline to be extended.

The Government claims the Remediation 
Coordination Cell (RCC) - effectively an 
internal replacement for the Accord made up 
of internal factory inspectors and engineers 
- is now ready to take over the Accord’s work. 
Many dispute this claim.

More than 50 MEPs recently signed a letter 
by Dutch MEP Agnes Jongerius, urging EU 
Commissioner for Trade, Cecilia Malmström 
(pictured), to take action to avert premature 
closure of the Bangladesh Accord.

The letter said: “In our view, the premature 
close down of the Accord Foundation 
office has negative consequences for the 
employees in the garment industry. It is also 
inconsistent with the commitments from 
the Government of Bangladesh towards 
the Sustainability Compact. Moreover, the 
authorities are not prepared to regulate 
safety in the garment factories.”

It will be interesting to see how this pans 
out. Bangladesh is potentially leaving itself 
hugely exposed here were any kind of 
factory accident to happen after the Accord 
has effectively been ushered out of the door.

non-synthetic materials including and 
especially cotton also have environmental 
concerns associated with them.

“That’s why we’ve taken a position that 
companies making synthetic clothes 
must work to reduce the microfibre 
pollution issuing from them, which could 
include by means such as better garment 
design and production quality, and fitting 
filters to washing machine outflows in 
factories.

“Ultimately we see plastic as a material 
that needs to be phased out of most 
of the uses to which it is put today, 
including in clothes, because of the many 
ways in which it is polluting.”
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Uniqlo shifts to 
water-slashing 
denim production

TOKYO – Japanese fast fashion brand 
Uniqlo has developed a new washing 
process for jeans that cuts water use by 
up to 99 per cent – and the technology 
will be used on all its jeans by 2020. The 
business, owned by Fast Retailing, will 
use technology developed by its Jeans 
Innovation Centre, the group’s facility for 
jeans R&D in the US. The company said that 
in 2019, ten million pairs of jeans – two 
thirds of Fast Retailing’s production – will 
be manufactured with this process, while 
during 2020 it plans to manufacture 40 
million pairs of jeans this way.

The sustainable innovation combines 
advanced washing equipment utilising 
nanobubbles and ozone to slash the amount 
of water in the washing process compared to 
conventional production methods.

In addition, the pumice typically used in 
the process has been replaced with artificial 
stone that can be used semi-permanently, 
helping to reduce water pollution. The 
burden on workers has also been lightened 
with the introduction of lasers to replace the 
labour-intensive scraping process that has 
traditionally been done by hand.

Masaaki Matsubara, director of the Jeans 
Innovation Centre said: “We believe that 
jeans manufactured not only with a focus on 
design and comfort, but under conditions 
that are environmentally friendly and protect 
the rights of the workers involved in the 
production process, are truly good products, 
and that pursing such jeans production will 
lead to a brighter future.”

An announcement with details of the new 
technology is planned for early 2019.

Apparel sector addresses forced migrant labour
NEW YORK - More than 100 global apparel 
and footwear companies have pledged 
to tackle forced labour risks for migrant 
workers in supply chains. Signatories, 
including Adidas, Levi’s, Eileen Fisher, Nike, 
New Balance, Ralph Lauren and Patagonia, 
have committed to a treaty drawn up by the 
American Apparel & Footwear Association 
and Fair Labor Association.

The commitment provides an industry effort 
to address potential forced labour risks 
for migrant workers, with each signatory 
committing to working with partners to 

create conditions where no worker pays 
for their job; where workers retain control 
of their travel documents and have full 
freedom of movement; and where workers 
are informed of the basic terms of their 
employment before joining the workforce.

The signing companies also agree to work to 
“seriously and effectively” implement these 
practices, to incorporate the Commitment 
into their social compliance standards by 
December 31, 2019, and to periodically 
report actions through sustainability and/or 
modern slavery legal disclosures.

SHANGHAI - UK fashion chain New 
Look is abandoning the Chinese market 
as part of moves which may see it call 
time on its entire international presence. 
The company says it has already started 
shutting Chinese stores and will close 
the remaining 120 as it focuses on the 
domestic market. Despite substantial 
investments in China in recent years, the 
business has not achieved the sales and 
profitability envisaged. However, the 
move still comes as a surprise given the 
supposed huge potential of the Chinese 
market due to the country’s burgeoning 
middle-class population.

Meanwhile, the strategic review of New 
Look’s other international markets is 
continuing. Alistair McGeorge, executive 
chairman, New Look, said: “Having 
reviewed the trading performance 
of our business in China and the 
substantial investment required to 
continue operations in the market, we 
have made the difficult decision to exit 
our stores in China.”

Earlier this year, New Look secured 
creditors’ backing to close scores of its 
UK outlets via a Company Voluntary 
Arrangement (CVA). This is a mechanism 
used by retailers to restructure financial 
obligations to creditors.

60 of the company’s 600 retail stores 
were earmarked for closure in New 
Look’s CVA yet many remain open.

New Look 
exits Chinese 
market
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Made-By 
goes into 
administration

First traceable Supima cotton

LONDON - Made-By, the sustainable 
apparel consultancy, has gone into 
administration. The news comes as 
a depressing blow, not just for those 
involved but also because the organisation 
devised what was arguably the only 
serious benchmarking tool to carefully and 
systematically measure an apparel brand’s 
environmental progress. Indeed, Made-By 
was at the vanguard of the sustainability 
movement in the global apparel industry.

Founded in 2004 with a multi–stakeholder 
board, Made-By was an award-winning not-
for-profit organisation with a mission to ‘make 
sustainable fashion common practice’. Through 
targeted consultancy, partnerships and 
stakeholder engagement, it worked with over 
100 brands and retailers including Acne, Eileen 
Fisher, H&M, Hugo Boss, Kering Group, LVMH 
Group, Ted Baker, Tommy Hilfiger and G-Star.

Made-By had a global team with offices in 
Amsterdam, London and Düsseldorf, as well 
as an extensive expert network in Asia.

Discussing Made-By’s demise, former CEO 
Allanna McAspurn said: “The demise … is a 
real blow to fashion which, second only to 
energy as the world’s most unsustainable 
industry, is under real scrutiny. The current 
inquiry into fast fashion by a UK government 
select committee is just one example of the 
pressure building.”

LONDON – Italian textile business Albini 
Group, along with Supima and Oritain, have 
announced a partnership to create the 
first 100 per cent traceable Supima organic 
cotton. The cotton will be used by French 
luxury brand Kering and is aimed at helping 
consumers understand the origins of the 
clothing they wear. The project will be using 
only organically grown Supima cotton that is 
woven and dyed by Albini.

Using forensic science, Oritain analyses the 
naturally-occurring chemical properties of the 
actual fibre itself, creating a unique chemical 
fingerprint for the product that links it back 
to the field in which it was grown – which 
cannot be altered, copied or adulterated.

Oritain can test the product at every stage 
of the supply chain to verify that the fabric 

is consistent with the original fingerprint 
and has not been substituted, blended or 
tampered with. Only an exact match shows 
that the product is authentic. Thanks to 
this procedure, each step is traceable, and 
it is therefore possible to go back, from the 
finished fabric, precisely to the field in which 
the cotton was grown.

Stefano Albini, president of the Albini Group 
said: “We are proud to be the ‘orchestra 
conductors’ of this revolutionary project 
and to have brought it on a global scale. We 
have chosen to collaborate with the most 
authoritative scientific partner to analyse 
one of the most beautiful raw materials in 
the world and we are happy that our vision 
is shared by such a prestigious and forward-
thinking luxury group.”

LONDON – 20 Brazilian apparel brands 
and retailers have been ranked on their 
transparency by Fashion Revolution. 
The campaign group’s new Fashion 
Transparency Index Brazil is the first 
regional edition of its broader, global 
Transparency Index and assesses 
businesses based on their own public 
disclosure of social and environmental 
policies, practises and impact.

The study looks at openly available 
information from sources such as websites, 
corporate social responsibility reports and 
sustainability reports, and evaluates them 
on: policies and commitments, governance, 
traceability, knowledge, communication 
and resolution, and featured topics.

The research for the index was conducted 

Brazilian brands 
ranked on 
transparency

by the global and Brazilian Fashion 
Revolution teams, and in technical 
partnership with the Getulio Vargas 
Foundation’s Centre for Sustainability 
Studies (FGVces).

The Brazilian Fashion Transparency Index 
shows similarities to the global index, in 
what brands prioritise. 12 out of the 20 
brands scored high for their policies on 
human rights, anti-discrimination and 
forced and child labour policies, while 
only two companies report on carbon 
emissions and energy reduction.

This reinforced the findings from the 
Global Fashion Transparency Index that 
companies tended to focus on values 
and beliefs rather than on their actual 
practices and real-life impact.
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Londoners 
binning clothes 
rather than 
recycling

Primark expands cotton 
initiative to Pakistan

DUBLIN – UK fast fashion brand Primark says 
it has now sold 4.4 million pairs of pyjamas 
made with sustainably grown cotton from its 
pioneering programme in Gujarat, Northern 
India. The company gave details of the 
initiative as it announced plans to expand 
production into neighbouring Pakistan.

The Primark Sustainable Cotton Programme 
was designed to train smallholder farmers 
in sustainable farming methods. Farmers 
are trained by Cotton Connect in the most 
appropriate farming techniques for their 
land, from seed selection, sowing, soil, water, 
pesticide and pest management, to picking, 
fibre quality, grading and storage of the 
harvested cotton.

With a staggering one in three pairs of 

women’s pyjamas in the UK bought in 
Primark, last August Primark introduced 
sustainably sourced cotton from its initiative 
into the garments. Twelve months on, 4.4 
million pairs of pyjamas made with cotton 
tracked through the programme from 
farmers to store have been sold.

In the next step forward for the programme, 
Primark has worked with Cotton Connect, 
alongside local NGO REEDS (the Rural 
Education and Economic Development 
Society), to introduce the programme into 
Pakistan. With an additional 20,000 farmers 
enrolled in the programme in Pakistan, 
over 30,000 farmers across both sourcing 
regions will be trained in sustainable farming 
methods by 2022.

LONDON – More than a fifth of Londoners 
throw clothing in the bin rather than 
recycling, while 72 per cent have never heard 
of the UN Sustainable Development Goals. 
The scale of the UK capital’s fashion waste 
problem is laid bare in a new survey by 
London Charity TRAID. It shows 23 per cent of 
Londoners’ wardrobes are unworn, equivalent 
to 123 million items of clothes. London Mayor, 
Sadiq Khan, has put forward a vision for 65 
per cent of London’s waste to be recycled by 
2030, however, London’s recycling rates are 
among of the worst in the country.

Apparel Insider spoke to Andrea Speranza, 
campaign manager at TRAID. We asked 
whether online ordering and its convenience 
is perhaps making the problem worse. She 
told us She told us:  “The evidence I think 
is still out on how much online shopping 
is driving consumption. What we need 
to do is focus on building awareness 
about the environmental costs of over 
consumption, and at the same time, make it 
key that reusing clothes is made as easy and 
convenient as possible. This includes using 
online platforms.”

Investor support for on-demand apparel tech
LOS ANGELES – A tech businesses 
which provides on-demand production to 
apparel businesses has raised US$11m in 
funding. The/Studio offers users, regardless 
of size, the ability to create products 
through custom manufacturing. Customers 
manage the process from custom design to 
production using advanced technology and 
a network of vetted factories worldwide. 

In theory, such a concept could help 
eliminate waste in the production process, 
with production only being activated once 

orders have been placed.

“The/Studio is the first solution for 
quick cloud-based access to custom 
manufactured products without having 
to deal with the costs and risks of building 
out a supply chain,” The/Studio founder 
and CEO Joseph Heller told Apparel Insider. 
“Manufacturing a product is still extremely 
complicated, and traditional supply chain 
teams were not set up to support the 
quick turnaround times and small-batch 
requirements of modern retail. Big box retail 

is being replaced with pop-up stores, limited 
edition e-commerce offerings, and millions 
of new brands. There is now an incessant 
race to get products to market quicker, to 
pinpoint customer demand with data and 
to be nimble enough to scale accordingly.”

The/Studio currently has over 100,000 
customers on its platform, from large 
corporations such as Nike, Live Nation, and 
Urban Outfitters, to smaller outfits including 
The Metropolitan Museum of Art Store, and 
The Mountain.
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ASOS to drive sustainability in private labels

TEXAS – Burkina Faso has the potential 
to become a major hub for organic cotton, 
a recent meeting concluded. US non-
profit Textile Exchange staged the first 
Regional Organic Cotton Round Table 
(OCRT) for West Africa in Koudougou. 
Attended by over 100 participants, the 
meeting included producers from across 
the region as well as representatives from 
governments, NGOs, ginners, traders, 
manufacturers, brands, and exporters.

A key focal point of the meeting was a 
scoping report carried out by Change 
Agency for Textile Exchange. Based 
on key interviews with local industry 
stakeholders, the report looks at the 
potential for Burkina Faso to develop into 
a major African hub for organic cotton.

Sabali Meschi and Simon Cooper from 
Change Agency presented the key 
findings of the report. The report says: 
“Burkina Faso benefits from three sources 
of demand for its organic cotton – 
international demand from global brands, 
regional demand from neighbours, and 
local demand from Burkina Faso citizens. 
Many people in Burkina Faso only wear 
100 per cent African apparel and new 
generations, and those in the diaspora, 
have a renewed interest in African fabrics.”

InBrief
INDUSTRY NEWS AND RESEARCH

Burkina Faso: 
a new organic 
cotton hub?

Bangladesh 
mills embrace 
green practices
DHAKA – In-depth research of 200 textile 
mills in Dhaka, Bangladesh, found most 
enterprises are embracing green supply 
chain practices. The study focused on textile 
mills in the Gazipur District of Dhaka and 
found larger organisations are generally 
more advanced on sustainability issues than 
their smaller counterparts. The researchers 
also found a distinct and notable shift 
towards more sustainable practices in the 
past three to five years.

Most mills surveyed were found to 
be implementing measures to tackle 
environmental challenges, including 
to reduce carbon footprint, streamline 
transportation operations, to eliminate, 
reduce, and alternately repurpose 
manufacturing waste, and to eliminate or cut 
use of hazardous or toxic materials.

78 per cent of respondents said they had 
embraced waste reduction methods, 76 per 

cent had implemented renewable energy 
measures, and 75 per cent were found to be 
looking at ways to cut or eliminate the use of 
hazardous or toxic materials. This final result 
could arguably be attributed directly to the 
influence of Greenpeace’s Detox campaign 
along supply chains and the growing 
influence of manufacturers’ restricted 
substance lists (MRSLs).

Asked what was prompting the shift to more 
sustainable methods of operation, internal 
“employee values” were found to be the most 
influential factor. The next biggest driver was 
the possibility of greater profits, followed 
by potential competitive advantage. Other 
influential factors included pressure from 
wider society and to “gain legitimacy.”

LONDON – Rapidly growing UK online 
fashion company, ASOS, wants to use its 
position to drive sustainability in its third-
party brands. The business, whose site 
includes brands such as Boss, Fred Perry, 

Lee, All Saints and Lacoste, hosted a summit 
with more than 90 of its third-party brands 
and a host of industry experts to debate the 
future of fashion.

In the wake of the event, the company’s 
head of corporate communications, Dan 
Winter, told Apparel Insider the event offered 
ASOS the chance to lead on the broader 
sustainability agenda in the apparel space.

He said: “One part of that is an ambition 
to drive a systemic shift in the way ASOS 
third-party brands approach ethical trade 
and sustainability. The thinking here is 
that, by using our scale and influence, we 
believe we can make truly positive steps, 

which include promoting the adoption of 
transparency, modern slavery statements, 
ethical trade policies, chemical compliance 
policies and animal welfare policies.”

The full-day conference was attended by 
senior representatives from ASOS third-
party brands as well as industry colleagues 
and organisations such as Baroness 
Lola Young, Fashion Revolution, WGSN, 
Futerra and the Business & Human Rights 
Resource Centre.

It examined key issues such as worker 
rights, purchasing practices, transparency, 
the changing consumer, circularity and 
sustainable materials.

Further Reading:  
bit.ly/2QLEPAH
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RWS 
certified lines 
launched by 
three brands
TEXAS – The first garments made with 
wool from Responsible Wool Standard 
(RWS) certified farms are now in stores. UK 
retailer Marks & Spencer, US fashion brands 
Eileen Fisher and Arket, part of the H&M 
Group, have all announced RWS certified 
garments as the Textile Exchange standard 
extends its global reach.

The RWS is a voluntary global standard that 
addresses the welfare of sheep and their 
grazing habitats. Launched in 2016, there 
are now RWS certified farms in Australia, 
New Zealand, South Africa, the United 

Investors back Turkmenistan cotton sanctions
CALIFORNIA – 42 institutional investors 
have now signed a statement urging global 
home goods and apparel brands and retailers 
to address exposure to human rights abuses 
in the cotton fields of Turkmenistan.

“It is a material risk to companies and 
investors to turn a blind eye to this abuse 
and do nothing,” Lauren Compere at 
Boston Common Asset Management said. 
“As responsible corporate actors, all must 
state their commitments against modern 
slavery and implement robust due diligence 
processes to eliminate sourcing Turkmen 

cotton until state-sanctioned forced labour in 
the market has stopped.”

12 brands and retailers have already signed the 
Responsible Sourcing Network’s (RSN) Turkmen 
Cotton Pledge, which commits companies 
to not source cotton from Turkmenistan until 
forced labour in its cotton sector has been 
eliminated. These companies include: adidas; 
Columbia Sportswear Company; Designworks 
Clothing Company; Gap Inc.; H&M Group; M&S; 
Nike, Inc.; Rowlinson Knitwear Limited; Royal 
Bermuda, LLC; Sears Holdings; Varner Retail AS; 
and VF Corporation.

States, Argentina and Uruguay, as well as 
certified manufacturers across the world.  

Eileen Fisher recently released its first RWS 
certified garments made of wool from New 
Zealand and Argentina. Founder Eileen 
Fisher said: “I believe that the only way we’ll 
have a more responsible industry is if we 
help lead the change. That means engaging 
with partners who share our values—other 
brands, our suppliers and our customers. 
And that’s how we approached responsible 
wool: by partnering with Textile Exchange 
and the right farms.”  

WASHINGTON – A number of Amazon 
sites should be added to the ‘Notorious 
Markets’ list due to counterfeit issues, 
according to a leading US apparel industry 
group. The American Apparel & Footwear 
Association has included certain Amazon 
marketplaces in its submission to the Office 
of the United States Trade Representative 
(USTR) identifying foreign markets that 
“facilitate the sale of counterfeits.”

The submission was part of USTR’s 2018 
Special 301 Out-of-Cycle Review of 
Notorious Markets, which identifies foreign 
physical and online marketplaces that 
reportedly engage in and facilitate copyright 
piracy and trademark counterfeiting. AAFA 
identified amazon.co.uk (United Kingdom), 
amazon.ca (Canada), and amazon.de 
(Germany) in its submission.

“Identifying the sale of counterfeit products 
is crucial to our ongoing efforts to defend 
American intellectual property, American 
jobs, and American consumers. The annual 
review of Notorious Markets by the Office 
of the United States Trade Representative 
is essential in this process,” said Rick 
Helfenbein, president and CEO of the 
American Apparel & Footwear Association.

“As in years past, we focus on marketplaces 
that put our members at a significant 
disadvantage by selling a substantial 
amount of counterfeit goods that may not 
meet safety regulations and contribute.

“While we are always willing to work with 
companies to improve protection efforts, we 
also think it is important that consumers are 
made aware of current problems. 

AAFA flags 
counterfeit issues 
on Amazon sites

Turkmenistan is the seventh largest producer 
and exporter of cotton in the world.
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Net closes on fluorinated chemistry
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World bank funds 
greening of 
Ethiopian textiles

UK fashion bosses 
quizzed on sustainability

(especially short chains) and toxicity is 
increasingly of concern.

“Since our resources of water and food are 
limited, especially water, these PFAS with 
their extreme persistence are a direct threat 
to our long-term provision of fresh water.”

ROME – The net would appear to be 
closing further on three chemicals used 
in textile manufacture for their water and 
oil resistance properties. A UN expert 
committee has now recommended 
global action on PFOA, PFOS and PFHxS 
– fluorinated substances identified as 
persistent, bio-accumulative and reprotoxic.

A review committee for the Stockholm 
Convention on persistent organic pollutants 
(POPs) met recently as part of a move to 
agree recommendations for the substances, 
ahead of a meeting in 2019 when final 
decisions are expected.

At the meeting, the POPs Review Committee 
(POPRC) recommended listing PFOA in 
Annex A of the treaty. This calls for global 
elimination, albeit with some exceptions.

PFAS substances have been under the radar 
for several years, and there has been a move 
by many in the outdoor industry to move 
away from fluorinated chemistry altogether.

Apparel Insider asked Stefan Posner for 
his thoughts in the latest move by the 
Stockholm Convention committee. Posner 
is a senior researcher at RISE (Swerea IVF) 
and has several decades working in this 
complex area. He told us: “… this is a very 
valuable and important legal step for the 
phase out of major contaminants of the 
PFAS family. This signals [the intention] 
to seriously promote innovative work 
by academia together with industry, 
including the chemicals industry, to 
replace ‘new’ PFASs since the message 
of their extreme persistence, mobility 

of the fashion industry, which is 
investigating how the UK’s fashion industry 
– worth £28bn a year to the UK economy – 
can cut its environmental footprint.

Among questions retailers are being asked 
are: whether they pay the living wage 
to garment workers, if they use recycled 
materials, whether they incinerate unsold 
or returned stock and steps they are 
taking to reduce the risk of microplastics 
contaminating the ocean.

The Committee may also invite some 
retailers into Parliament for further 
questioning. 

LONDON – Fashion bosses in the UK 
are being asked by the Government to 
reveal their environmental record. Chair 
of the Environmental Audit Committee, 
Mary Creagh MP, has written to the chief 
executives of the UK’s ten leading fashion 
retailers to find out steps they are taking 
to reduce the environmental and social 
impact of the clothes and shoes they sell. 
The companies approached include M&S, 
Primark, Next, Arcadia, and Sports Direct 
International.

The request for evidence will inform the 
Committee’s inquiry into the sustainability 

ADDIS ABABA – The World Bank is to 
launch a project to support Ethiopia in 
the greening of its rapidly growing textile 
industry. Apparel Insider has seen a World 
Bank tender document which shows it is 
seeking contractors that can improve the 
efficiency of textile mills in Ethiopia as well 
as minimising environmental impacts.

The Ethiopian government has just 
announced it is to start the construction 
of three more industrial parks, bringing 
the total to seven. Industrial parks will be 
a key focus of the World Bank project as 
they are the main tool being used by the 
Government to develop the textile and 
footwear industries and are central to 
Ethiopia’s industrialisation strategy.

According to the World Bank tender 
documentation, the new project will, 
“support efficiency improving interventions 
which will lower the production cost and 
minimise environmental impacts, that will 
consequently attract and retain investment 
… by providing support to the Government 
and relevant industries on sector specific 
interventions, the project will ensure that 
the textile and footwear sector remain 
competitive while the growth of the sectors 
is environmentally sustainable.”
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Clothing microfibres contaminating sea salts

Labour 
leaders call 
for Pakistan 
Accord

MUMBAI – Synthetic microfibres from 
clothing have been found in leading brands 
of sea salt by Indian researchers. Eight brands 
of sea salt were tested and all were found to 
have been contaminated with microplastic 
particles, as a consequence of using 
contaminated sea water. Sea salt is produced 
by the evaporation of seawater and is used as 
a seasoning in foods and for cooking. 

This latest study is significant because India 
is a leading producer and exporter of sea 
salt. Moreover, it offers further evidence that 
microfibre pollution is finding its way into 
the human food chain.

In the study, samples from all eight brands 
of investigated sea salt were found to be 
contaminated, with both the fibres and 
fragments observed to have a large variation 
in size. 80 per cent of the extracted fibres 

and fragments were smaller than 2000 μm 
and 500 μm respectively (μm equals one 
millionth of a metre).

Extracted particles were found by the 
researchers to be mostly polyesters, 
polyethylene terephthalate (PET), 
polyamide, polyethylene, and polystyrene. 
Their total mass concentration was 
estimated as 63.76 μg kg−1 of salt.

The researchers claim that the simple sand 
filtration of artificially contaminated sea 
water could effectively remove up to 90 per 
cent of the microplastics.

KARACHI – Leading unions and labour 
groups in Pakistan have called for the 
country’s own safety ‘Accord’, which 
would carry out the same function as 
the Bangladesh Accord. They claim many 
factories supplying to Western brands 
have serious safety defects, similar to those 
uncovered in the aftermath of Rana Plaza, 
and are urging brands to support a Pakistan 
Accord for Fire and Building Safety.

Union and labour groups from Karachi, 
Lahore, Faisalabad and other cities met on 
the sixth anniversary of the Ali Enterprises 
fire in Pakistan which killed more than 250 
workers. The meeting was jointly organised 

by the Pakistan Institute of Education 
and Research, the National Trade Union 
Federation of Pakistan and the Labour 
Education Foundation.

As well as finding out about the work of the 
Bangladesh Accord, meeting participants 
noted the “many similarities between 
the lack of workplace safety prior to the 
Bangladesh Accord and the current lack of 
implementation of fire and building safety 
standards in garment and textile factories 
and mills in Pakistan.”

“We continue to hear incidents of workers 
being killed or injured in factories, 
demonstrating a continued lack of 

implementation of the safety law as well as a 
lack of responsibility from brands,” the labour 
groups added in a joint statement.

“In major industrial zones of Pakistan … 
many buildings are at risk of fire and other 
safety challenges and workers do not have 
a safe escape route during a fire. A number 
of these factories are supplying to major 
international brands and retailers.”

The labour groups will now develop more 
detailed proposals pertaining to the nature 
and shape of a Pakistan Accord and these 
will be shared with international partners.

We’re watching this one with interest.

Reference:
Seth, C.K. & Shriwastav, A. Environ 
Sci Pollut Res (2018). https://doi.
org/10.1007/s11356-018-3028-5
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VF Corporation, a global leader in branded 
lifestyle apparel, footwear and accessories, 
has completed the sale of the Reef brand 
to The Rockport Group of Newton, 
Massachusetts. A leading maker of casual 
and dress shoes, Rockport is a portfolio 
company of certain affiliates of Charlesbank 
Capital Partners, LLC (Charlesbank).

SGS, the world’s leading inspection, 
verification, testing and certification 
company, has completed a significant 
expansion of its textile testing facilities in 
Tunisia in order to raise capacity for physical 
and chemical testing and vastly expand its 
testing volume capacity.

Hyosung TNC, the textile and trading arm 
of South Korean fibre giant Hyosung, has 
announced the roll out of a series of ‘smart 
factories’ at five of its Spandex factories 
in China and Vietnam as part of moves to 
boost product quality and capacity, while 
preparing its business for the Industry 4.0 era.

German fashion house Gerry Weber 
International AG has announced the 
decision to discontinue Talkabout, the 
youngest label under its portfolio. The 
company said, as part of the current 
Performance Programme and extensive 
transformation, it will now focus on its core 
brands, Gerry Weber, Taifun, Samoon and 
Hallhuber. Most Talkabout employees will be 
integrated within the business.

Struggling British department store group 
Debenhams is to close up to 50 stores – 
nearly one-third of its store base – putting 
around 4,000 jobs at risk amid record 
annual losses. A sale of the business – or its 

DEAL-
MAKERS
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profitable stores - would appear to be on 
the cards.

The Lenzing Group has said it intends 
to acquire the remaining 30 per cent of 
its Chinese subsidiary Lenzing (Nanjing) 
Fibers Co. Ltd from its state-owned joint 
venture partner NCFC. After closing of the 
transaction, the Lenzing Group will hold 100 
per cent of LNF.

Italian hosiery manufacturer Calzedonia has 
announced that it has officially opened its 
ITACA Textile factory at the Mekelle Industrial 
Park in Ethiopia.

High street fashion chain French 
Connection has said it is in preliminary talks 
with four potential buyers and has held 
discussions with other interested parties. 
The news follows confirmation that the 
business had appointed Numis Securities 
to advise in its strategic options including a 
possible sale of the 42 per cent stake held by 
founder, chairman and CEO Stephen Marks. 

Perry Ellis International, the sportswear 
specialist, has completed its acquisition 
by an entity controlled by the company’s 
founder George Feldenkreis in which Perry 
Ellis has become a private company through 
a US$437m transaction.

Global footwear retailer Caleres has 
announced it has acquired Vionic Group, a 
maker of supportive footwear and orthotic 
shoe inserts, in a deal worth US$360m.

US retail giant Walmart has expanded its 
e-commerce portfolio with the acquisition 
of leading intimates online business Bare 
Necessities.

UK clothing retailer Karen Millen has 
announced the acquisition of parts of the 
Coast fashion business that has gone into 
administration, in a move potentially set to 
preserve around 600 jobs.

Huntsman Textile Effects and chemicals 
firm Chemours Company have expanded 
their long-term alliance in the area of 
durable water repellence to include non-
fluorinated, sustainable alternatives.

Authentic Brands Group, which 
owns brands including Juicy Couture, 
Aeropostale and Nautica, has said it is to 
acquire the Camuto Group in a US$375m 
deal together with US footwear and 
accessories retailer DSW Group.

Gerber Technology has acquired fashion 
technology company Avametric in a move 
the apparel software and systems supplier 
says will position it as the leader in 3D for 
the fashion and apparel industry.

Indian yarn manufacturer Vardhman 
Textiles and private sector conglomerate 
Reliance Industries Limited are to 
collaborate on new high performance 
fabrics including a sustainable offering 
made from recycled PET bottles

Hong Kong business Luen Thai Holdings, 
one of the world’s largest apparel and 
accessories manufacturers, is expanding 
with the US$28m acquisition of Universal 
Elite Holdings.
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